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U.S./National 

A.1 Summary Statistics        
 
Frequency: Monthly 
Metric: Thousands of US Dollars 
Adjustment: Seasonally Adjusted (SA) 
Source: U.S. Bureau of the Census 
Area: United States 
 
Series Description                       Series Code                                   Start Date 
Shopping-Center-Inclined Sales        SLUSSCIS                      1992.1 
  
 
 
 
 
Frequency: Monthly 
Metric: Millions of US Dollars 
Adjustment: Not Seasonally Adjusted (NSA) 
Source: U.S. Bureau of the Census 
Area: United States 
 
Series Description                      Series Code                                    Start Date 
 Construction Spending      CLUSSCCS                      1993.1 
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U.S./National 
A.2 Mall Sales and Productivity 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report. 
 
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 
*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 

 
Series Code 
  SIUS000TOT   
  SIUS000TGT                           
  SIUS000APP                           
  SIUS000APP1                           
  SIUS000APP2                           
  SIUS000APP3                           
  SIUS000APP4                          
  SIUS000APP5                           
  SIUS000APP6                           
  SIUS000APP7                           
  SIUS000APP8                           
  SIUS000APP9                           
  SIUS000APP10  
  SIUS000APP11  
  SIUS000FUR         
  SIUS000FUR1         
  SIUS000FUR2         
  SIUS000OGT         
  SIUS000OGT1  
  SIUS000OGT2  
  SIUS000OGT3  
  SIUS000OGT4  
  SIUS000OGT5  
  SIUS000OGT6  
  SIUS000OGT7  
  SIUS000TNG          
  SIUS000FOD         
  SIUS000FOD1  
  SIUS000FOD2  
  SIUS000FOD3  
  SIUS000ONG            
  SIUS000ONG1  
  SIUS000ONG3  
  SIUS000ONG4  
  SIUS000ONG7    
  SIUS000ONG8   
  SIUS000ONG9
                      
  SIUS000THE          
  SIUS000GTF 
 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 
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U.S./National 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     

 Theaters        
   Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 

 

 
Series Code 
  PLUS000TOT   
  PLUS000TGT                           
  PLUS000APP                           
  PLUS000APP1  
  PLUS000APP2               
  PLUS000APP3                          
  PLUS000APP4                         
  PLUS000APP5                          
  PLUS000APP6                          
  PLUS000APP7                          
  PLUS000APP8                          
  PLUS000APP9                          
  PLUS000APP10  
  PLUS000APP11  
  PLUS000FUR         
  PLUS000FUR1        
  PLUS000FUR2        
  PLUS000OGT         
  PLUS000OGT1  
  PLUS000OGT2  
  PLUS000OGT3  
  PLUS000OGT4  
  PLUS000OGT5  
  PLUS000OGT6  
  PLUS000OGT7  
  PLUS000TNG         
  PLUS000FOD         
  PLUS000FOD1  
  PLUS000FOD2  
  PLUS000FOD3  
  PLUS000ONG          
  PLUS000ONG1  
  PLUS000ONG3  
  PLUS000ONG4  
  PLUS000ONG7    
  PLUS000ONG8   
  PLUS000ONG 9                 
   
  PLUS000THE          
  PLUS000GTF 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 
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U.S./National 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted 
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 

 

 
Series Code 
SIUS000TOTSA 
SIUS000TGTSA 
SIUS000APPSA 
SIUS000APP1SA                          
SIUS000APP2SA                          
SIUS000APP3SA 
SIUS000APP4SA 
SIUS000APP5SA 
SIUS000APP6SA 
SIUS000APP7SA 
SIUS000APP8SA 
SIUS000APP9SA 
SIUS000APP10SA 
SIUS000APP11SA 
SIUS000FURSA 
SIUS000FUR1SA 
SIUS000FUR2SA 
SIUS000OGTSA 
SIUS000OGT1SA 
SIUS000OGT2SA 
SIUS000OGT3SA 
SIUS000OGT4SA 
SIUS000OGT5SA 
SIUS000OGT6SA 
SIUS000OGT7SA 
SIUS000TNGSA 
SIUS000FODSA 
SIUS000FOD1SA 
SIUS000FOD2SA 
SIUS000FOD3SA 
SIUS000ONGSA 
SIUS000ONG1SA 
SIUS000ONG3SA 
SIUS000ONG4SA 
SIUS000ONG7SA 
SIUS000ONG8SA 
SIUS000ONG9SA 
 
SIUS000THESA 
SIUS000GTFSA 
 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 
 

 



 

7 

U.S./National 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores                
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 

 
 
 

 
Series Code 
PLUS000TOTSA 
PLUS000TGTSA 
PLUS000APPSA 
PLUS000APP1SA 
PLUS000APP2SA 
PLUS000APP3SA 
PLUS000APP4SA 
PLUS000APPSA 
PLUS000APP6SA 
PLUS000APP7SA 
PLUS000APP8SA 
PLUS000APP9SA 
PLUS000APP10SA 
PLUS000APP11SA 
PLUS000FURSA 
PLUS000FUR1SA 
PLUS000FUR2SA 
PLUS000OGTSA 
PLUS000OGT1SA 
PLUS000OGT2SA 
PLUS000OGT3SA 
PLUS000OGT4SA 
PLUS000OGT5SA 
PLUS000OGT6SA 
PLUS000OGT7SA 
PLUS000TNGSA 
PLUS000FODSA 
PLUS000FOD1SA 
PLUS000FOD2SA 
PLUS000FOD3SA 
PLUS000ONGSA 
PLUS000ONG1SA 
PLUS000ONG3SA 
PLUS000ONG4SA 
PLUS000ONG7SA 
PLUS000ONG8SA 
PLUS000ONG9SA 
 
PLUS000THESA 
PLUS000GTFSA 
 
 
 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 
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U.S./National 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC U.S. Mall Report 
Area: United States 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report. 
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 

 
 

 
Series Code 
PLUS000TOTSR 
PLUS000TGTSR 
PLUS000APPSR 
PLUS000APP1SR 
PLUS000APP2SR 
PLUS000APP3SR 
PLUS000APP4SR 
PLUS000APP5SR 
PLUS000APP6SR 
PLUS000APP7SR 
PLUS000APP8SR 
PLUS000APP9SR 
PLUS000APP10SR 
PLUS000APP11SR 
PLUS000FURSR 
PLUS000FUR1SR 
PLUS000FUR2SR 
PLUS000OGTSR 
PLUS000OGT1SR 
PLUS000OGT2SR 
PLUS000OGT3SR 
PLUS000OGT4SR 
PLUS000OGT5SR 
PLUS000OGT6SR 
PLUS000OGT7SR 
PLUS000TNGSR 
PLUS000FODSR 
PLUS000FOD1SR 
PLUS000FOD2SR 
PLUS000FOD3SR 
PLUS000ONGSR 
PLUS000ONG1SR 
PLUS000ONG3SR 
PLUS000ONG4SR 
PLUS000ONG7SR 
PLUS000ONG8SR 
PLUS000ONG9SR 
 
PLUS000THESR 
PLUS000GTFSR 
 
 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 
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U.S./Northeast 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Northeast Region (CT, ME, MA, NH, NJ, NY, PA, RI, VT*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 
 

Series Code 
  SIUS100TOT   
  SIUS100TGT                           
  SIUS100APP                           
  SIUS100APP1                           
  SIUS100APP2                           
  SIUS100APP3                           
  SIUS100APP4                          
  SIUS100APP5                           
  SIUS100APP6                           
  SIUS100APP7                           
  SIUS100APP8                           
  SIUS100APP9                           
  SIUS100APP10  
  SIUS100APP11  
  SIUS100FUR         
  SIUS100FUR1         
  SIUS100FUR2         
  SIUS100OGT         
  SIUS100OGT1  
  SIUS100OGT2  
  SIUS100OGT3  
  SIUS100OGT4  
  SIUS100OGT5  
  SIUS100OGT6  
  SIUS100OGT7  
  SIUS100TNG          
  SIUS100FOD         
  SIUS100FOD1  
  SIUS100FOD2  
  SIUS100FOD3  
  SIUS100ONG            
  SIUS100ONG1  
  SIUS100ONG3  
  SIUS100ONG4  
  SIUS100ONG7    
  SIUS100ONG8   
  SIUS100ONG9
                      
  SIUS100THE          
  SIUS100GTF 
 
 

 
 

Start Date 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 

*   Connecticut, Maine, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Rhode Island, Vermont  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./Northeast 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Northeast Region (CT, ME, MA, NH, NJ, NY, PA, RI, VT*) 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
 
Series Code 
  PLUS100TOT   
  PLUS100TGT                           
  PLUS100APP                           
  PLUS100APP1                 
  PLUS100APP2                       
  PLUS100APP3                   
  PLUS100APP4                         
  PLUS100APP5                          
  PLUS100APP6                          
  PLUS100APP7                          
  PLUS100APP8                          
  PLUS100APP9                          
  PLUS100APP10  
  PLUS100APP11  
  PLUS100FUR         
  PLUS100FUR1  
  PLUS100FUR2  
  PLUS100OGT         
  PLUS100OGT1  
  PLUS100OGT2  
  PLUS100OGT3  
  PLUS100OGT4  
  PLUS100OGT5  
  PLUS100OGT6  
  PLUS100OGT7  
  PLUS100TNG         
  PLUS100FOD         
  PLUS100FOD1  
  PLUS100FOD2  
  PLUS100FOD3  
  PLUS100ONG          
  PLUS100ONG1  
  PLUS100ONG3  
  PLUS100ONG4  
  PLUS100ONG7    
  PLUS100ONG8   
  PLUS100ONG9               
   
  PLUS100THE          
  PLUS100GTF 
 
 
 
 

 
 

Start Date 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 
 
 

*   Connecticut, Maine, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Rhode Island, Vermont  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./Northeast 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted 
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Northeast Region (CT, ME, MA, NH, NJ, NY, PA, RI, VT*) 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report. 
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
Series Code 
SIUS100TOTSA 
SIUS100TGTSA 
SIUS100APPSA 
SIUS100APP1SA                          
SIUS100APP2SA                          
SIUS100APP3SA 
SIUS100APP4SA 
SIUS100APP5SA 
SIUS100APP6SA 
SIUS100APP7SA 
SIUS100APP8SA 
SIUS100APP9SA 
SIUS100APP10SA 
SIUS100APP11SA 
SIUS100FURSA 
SIUS100FUR1SA 
SIUS100FUR2SA 
SIUS100OGTSA 
SIUS100OGT1SA 
SIUS100OGT2SA 
SIUS100OGT3SA 
SIUS100OGT4SA 
SIUS100OGT5SA 
SIUS100OGT6SA 
SIUS100OGT7SA 
SIUS100TNGSA 
SIUS100FODSA 
SIUS100FOD1SA 
SIUS100FOD2SA 
SIUS100FOD3SA 
SIUS100ONGSA 
SIUS100ONG1SA 
SIUS100ONG3SA 
SIUS100ONG4SA 
SIUS100ONG7SA 
SIUS100ONG8SA 
SIUS100ONG9SA 
 
SIUS100THESA 
SIUS100GTFSA 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 

*   Connecticut, Maine, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Rhode Island, Vermont  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./Northeast 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Northeast Region (CT, ME, MA, NH, NJ, NY, PA, RI, VT*) 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
Series Code 
PLUS100TOTSA 
PLUS100TGTSA 
PLUS100APPSA 
PLUS100APP1SA 
PLUS100APP2SA 
PLUS100APP3SA 
PLUS100APP4SA 
PLUS100APP5SA 
PLUS100APP6SA 
PLUS100APP7SA 
PLUS100APP8SA 
PLUS100APP9SA 
PLUS100APP10SA 
PLUS100APP11SA 
PLUS100FURSA 
PLUS100FUR1SA 
PLUS100FUR2SA 
PLUS100OGTSA 
PLUS100OGT1SA 
PLUS100OGT2SA 
PLUS100OGT3SA 
PLUS100OGT4SA 
PLUS100OGT5SA 
PLUS100OGT6SA 
PLUS100OGT7SA 
PLUS100TNGSA 
PLUS100FODSA 
PLUS100FOD1SA 
PLUS100FOD2SA 
PLUS100FOD3SA 
PLUS100ONGSA 
PLUS100ONG1SA 
PLUS100ONG3SA 
PLUS100ONG4SA 
PLUS100ONG7SA 
PLUS100ONG8SA 
PLUS100ONG9SA 
 
PLUS100THESA 
PLUS100GTFSA 
 
 

 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

*   Connecticut, Maine, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Rhode Island, Vermont  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./Northeast 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC U.S. Mall Report 
Area: United States, Northeast Region (CT, ME, MA, NH, NJ, NY, PA, RI, VT*) 
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report. 
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
Series Code 
PLUS100TOTSR 
PLUS100TGTSR 
PLUS100APPSR 
PLUS100APP1SR 
PLUS100APP2SR 
PLUS100APP3SR 
PLUS100APP4SR 
PLUS100APP5SR 
PLUS100APP6SR 
PLUS100APP7SR 
PLUS100APP8SR 
PLUS100APP9SR 
PLUS100APP10SR 
PLUS100APP11SR 
PLUS100FURSR 
PLUS100FUR1SR 
PLUS100FUR2SR 
PLUS100OGTSR 
PLUS100OGT1SR 
PLUS100OGT2SR 
PLUS100OGT3SR 
PLUS100OGT4SR 
PLUS100OGT5SR 
PLUS100OGT6SR 
PLUS100OGT7SR 
PLUS100TNGSR 
PLUS100FODSR 
PLUS100FOD1SR 
PLUS100FOD2SR 
PLUS100FOD3SR 
PLUS100ONGSR 
PLUS100ONG1SR 
PLUS100ONG3SR 
PLUS100ONG4SR 
PLUS100ONG7SR 
PLUS100ONG8SR 
PLUS100ONG9SR 
 
PLUS100THESR 
PLUS100GTFSR 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 

*   Connecticut, Maine, Massachusetts, New Hampshire, New Jersey, New York, Pennsylvania, Rhode Island, Vermont  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./Midwest 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Midwest Region (IL, IN, IA, KS, MI, MN, MO, NE, ND, OH, SD, WI*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
Series Code 
  SIUS200TOT   
  SIUS200TGT                           
  SIUS200APP                           
  SIUS200APP1                           
  SIUS200APP2                           
  SIUS200APP3                           
  SIUS200APP4                          
  SIUS200APP5                           
  SIUS200APP6                           
  SIUS200APP7                           
  SIUS200APP8                           
  SIUS200APP9                           
  SIUS200APP10  
  SIUS200APP11  
  SIUS200FUR         
  SIUS200FUR1         
  SIUS200FUR2         
  SIUS200OGT         
  SIUS200OGT1  
  SIUS200OGT2  
  SIUS200OGT3  
  SIUS200OGT4  
  SIUS200OGT5  
  SIUS200OGT6  
  SIUS200OGT7  
  SIUS200TNG          
  SIUS200FOD         
  SIUS200FOD1  
  SIUS200FOD2  
  SIUS200FOD3  
  SIUS200ONG            
  SIUS200ONG1  
  SIUS200ONG3  
  SIUS200ONG4  
  SIUS200ONG7    
  SIUS200ONG8   
  SIUS200ONG9
                      
  SIUS200THE          
  SIUS200GTF 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 

*   Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota, Wisconsin 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./Midwest  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Midwest Region (IL, IN, IA, KS, MI, MN, MO, NE, ND, OH, SD, WI*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

Series Code 
  PLUS200TOT   
  PLUS200TGT                           
  PLUS200APP                           
  PLUS200APP1                      
  PLUS200APP2                        
  PLUS200APP3                        
  PLUS200APP4                         
  PLUS200APP5                      
  PLUS200APP6                          
  PLUS200APP7                          
  PLUS200APP8                          
  PLUS200APP9                          
  PLUS200APP10  
  PLUS200APP11  
  PLUS200FUR         
  PLUS200FUR1  
  PLUS200FUR2  
  PLUS200OGT         
  PLUS200OGT1  
  PLUS200OGT2  
  PLUS200OGT3  
  PLUS200OGT4  
  PLUS200OGT5  
  PLUS200OGT6  
  PLUS200OGT7  
  PLUS200TNG         
  PLUS200FOD         
  PLUS200FOD1  
  PLUS200FOD2  
  PLUS200FOD3  
  PLUS200ONG          
  PLUS200ONG1  
  PLUS200ONG3  
  PLUS200ONG4  
  PLUS200ONG7    
  PLUS200ONG8   
  PLUS200ONG 9                  
   
  PLUS200THE          
  PLUS200GTF 
 
 
 

Start Date 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 

*   Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota, Wisconsin 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./Midwest  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted 
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Midwest Region (IL, IN, IA, KS, MI, MN, MO, NE, ND, OH, SD, WI*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 
 

 
Series Code 
SIUS200TOTSA 
SIUS200TGTSA 
SIUS200APPSA 
SIUS200APP1SA                          
SIUS200APP2SA                          
SIUS200APP3SA 
SIUS200APP4SA 
SIUS200APP5SA 
SIUS200APP6SA 
SIUS200APP7SA 
SIUS200APP8SA 
SIUS200APP9SA 
SIUS200APP10SA 
SIUS200APP11SA 
SIUS200FURSA 
SIUS200FUR1SA 
SIUS200FUR2SA 
SIUS200OGTSA 
SIUS200OGT1SA 
SIUS200OGT2SA 
SIUS200OGT3SA 
SIUS200OGT4SA 
SIUS200OGT5SA 
SIUS200OGT6SA 
SIUS200OGT7SA 
SIUS200TNGSA 
SIUS200FODSA 
SIUS200FOD1SA 
SIUS200FOD2SA 
SIUS200FOD3SA 
SIUS200ONGSA 
SIUS200ONG1SA 
SIUS200ONG3SA 
SIUS200ONG4SA 
SIUS200ONG7SA 
SIUS200ONG8SA 
SIUS200ONG9SA 
 
SIUS200THESA 
SIUS200GTFSA 
 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 

*   Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota, Wisconsin 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./Midwest  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, Midwest Region (IL, IN, IA, KS, MI, MN, MO, NE, ND, OH, SD, WI*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
Series Code 
PLUS200TOTSA 
PLUS200TGTSA 
PLUS200APPSA 
PLUS200APP1SA 
PLUS200APP2SA 
PLUS200APP3SA 
PLUS200APP4SA 
PLUS200APP5SA 
PLUS200APP6SA 
PLUS200APP7SA 
PLUS200APP8SA 
PLUS200APP9SA 
PLUS200APP10SA 
PLUS200APP11SA 
PLUS200FURSA 
PLUS200FUR1SA 
PLUS200FUR2SA 
PLUS200OGTSA 
PLUS200OGT1SA 
PLUS200OGT2SA 
PLUS200OGT3SA 
PLUS200OGT4SA 
PLUS200OGT5SA 
PLUS200OGT6SA 
PLUS200OGT7SA 
PLUS200TNGSA 
PLUS200FODSA 
PLUS200FOD1SA 
PLUS200FOD2SA 
PLUS200FOD3SA 
PLUS200ONGSA 
PLUS200ONG1SA 
PLUS200ONG3SA 
PLUS200ONG4SA 
PLUS200ONG7SA 
PLUS200ONG8SA 
PLUS200ONG9SA 
 
PLUS200THESA 
PLUS200GTFSA 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 

*   Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota, Wisconsin 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./Midwest 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC U.S. Mall Report 
Area: United States, Midwest Region (IL, IN, IA, KS, MI, MN, MO, NE, ND, OH, SD, WI*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 
Series Code 
PLUS200TOTSR 
PLUS200TGTSR 
PLUS200APPSR 
PLUS200APP1SR 
PLUS200APP2SR 
PLUS200APP3SR 
PLUS200APP4SR 
PLUS200APP5SR 
PLUS200APP6SR 
PLUS200APP7SR 
PLUS200APP8SR 
PLUS200APP9SR 
PLUS200APP10SR 
PLUS200APP11SR 
PLUS200FURSR 
PLUS200FUR1SR 
PLUS200FUR2SR 
PLUS200OGTSR 
PLUS200OGT1SR 
PLUS200OGT2SR 
PLUS200OGT3SR 
PLUS200OGT4SR 
PLUS200OGT5SR 
PLUS200OGT6SR 
PLUS200OGT7SR 
PLUS200TNGSR 
PLUS200FODSR 
PLUS200FOD1SR 
PLUS200FOD2SR 
PLUS200FOD3SR 
PLUS200ONGSR 
PLUS200ONG1SR 
PLUS200ONG3SR 
PLUS200ONG4SR 
PLUS200ONG7SR 
PLUS200ONG8SR 
PLUS200ONG9SR 
 
PLUS200THESR 
PLUS200GTFSR  
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 

*   Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota, Wisconsin 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./South 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, South Region (AL, AR, DE, DC, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, 
VA, WV*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 
Series Code 
  SIUS300TOT   
  SIUS300TGT                           
  SIUS300APP                           
  SIUS300APP1                           
  SIUS300APP2                           
  SIUS300APP3                           
  SIUS300APP4                          
  SIUS300APP5                           
  SIUS300APP6                           
  SIUS300APP7                           
  SIUS300APP8                           
  SIUS300APP9                           
  SIUS300APP10  
  SIUS300APP11  
  SIUS300FUR         
  SIUS300FUR1         
  SIUS300FUR2         
  SIUS300OGT         
  SIUS300OGT1  
  SIUS300OGT2  
  SIUS300OGT3  
  SIUS300OGT4  
  SIUS300OGT5  
  SIUS300OGT6  
  SIUS300OGT7  
  SIUS300TNG          
  SIUS300FOD         
  SIUS300FOD1  
  SIUS300FOD2  
  SIUS300FOD3  
  SIUS300ONG            
  SIUS300ONG1  
  SIUS300ONG3  
  SIUS300ONG4  
  SIUS300ONG7    
  SIUS300ONG8   
  SIUS300ONG9
                      
  SIUS300THE          
  SIUS300GTF 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

            

*   Alabama, Arkansas, Delaware, District of Columbia, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina,                                                                    
Oklahoma, South Carolina, Tennessee, Texas, Virginia, West Virginia  

** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./South  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, South Region (AL, AR, DE, DC, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, 
VA, WV*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 
Series Code 
  PLUS300TOT   
  PLUS300TGT                           
  PLUS300APP                           
  PLUS300APP1                      
  PLUS300APP2                        
  PLUS300APP3                        
  PLUS300APP4                         
  PLUS300APP5                      
  PLUS300APP6                          
  PLUS300APP7                          
  PLUS300APP8                          
  PLUS300APP9                          
  PLUS300APP10  
  PLUS300APP11  
  PLUS300FUR         
  PLUS300FUR1  
  PLUS300FUR2  
  PLUS300OGT         
  PLUS300OGT1  
  PLUS300OGT2  
  PLUS300OGT3  
  PLUS300OGT4  
  PLUS300OGT5  
  PLUS300OGT6  
  PLUS300OGT7  
  PLUS300TNG         
  PLUS300FOD         
  PLUS300FOD1  
  PLUS300FOD2  
  PLUS300FOD3  
  PLUS300ONG          
  PLUS300ONG1  
  PLUS300ONG3  
  PLUS300ONG4  
  PLUS300ONG7    
  PLUS300ONG8   
  PLUS300ONG 9                  
   
  PLUS300THE          
  PLUS300GTF 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 

          1996.1 
          1996.1 

1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

          1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

            

*   Alabama, Arkansas, Delaware, District of Columbia, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina,                                                                   
Oklahoma, South Carolina, Tennessee, Texas, Virginia, West Virginia  

** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise  
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U.S./South  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted 
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, South Region (AL, AR, DE, DC, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, 
VA, WV*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 
Series Code 
SIUS300TOTSA 
SIUS300TGTSA 
SIUS300APPSA 
SIUS300APP1SA                          
SIUS300APP2SA                          
SIUS300APP3SA 
SIUS300APP4SA 
SIUS300APP5SA 
SIUS300APP6SA 
SIUS300APP7SA 
SIUS300APP8SA 
SIUS300APP9SA 
SIUS300APP10SA 
SIUS300APP11SA 
SIUS300FURSA 
SIUS300FUR1SA 
SIUS300FUR2SA 
SIUS300OGTSA 
SIUS300OGT1SA 
SIUS300OGT2SA 
SIUS300OGT3SA 
SIUS300OGT4SA 
SIUS300OGT5SA 
SIUS300OGT6SA 
SIUS300OGT7SA 
SIUS300TNGSA 
SIUS300FODSA 
SIUS300FOD1SA 
SIUS300FOD2SA 
SIUS300FOD3SA 
SIUS300ONGSA 
SIUS300ONG1SA 
SIUS300ONG3SA 
SIUS300ONG4SA 
SIUS300ONG7SA 
SIUS300ONG8SA 
SIUS300ONG9SA 
 
SIUS300THESA 
SIUS300GTFSA 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

            

*   Alabama, Arkansas, Delaware, District of Columbia, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina,                                                                    
Oklahoma, South Carolina, Tennessee, Texas, Virginia, West Virginia  

** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./South  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, South Region (AL, AR, DE, DC, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, 
VA, WV*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 
Series Code 
PLUS300TOTSA 
PLUS300TGTSA 
PLUS300APPSA 
PLUS300APP1SA 
PLUS300APP2SA 
PLUS300APP3SA 
PLUS300APP4SA 
PLUS300APP5SA 
PLUS300APP6SA 
PLUS300APP7SA 
PLUS300APP8SA 
PLUS300APP9SA 
PLUS300APP10SA 
PLUS300APP11SA 
PLUS300FURSA 
PLUS300FUR1SA 
PLUS300FUR2SA 
PLUS300OGTSA 
PLUS300OGT1SA 
PLUS300OGT2SA 
PLUS300OGT3SA 
PLUS300OGT4SA 
PLUS300OGT5SA 
PLUS300OGT6SA 
PLUS300OGT7SA 
PLUS300TNGSA 
PLUS300FODSA 
PLUS300FOD1SA 
PLUS300FOD2SA 
PLUS300FOD3SA 
PLUS300ONGSA 
PLUS300ONG1SA 
PLUS300ONG3SA 
PLUS300ONG4SA 
PLUS300ONG7SA 
PLUS300ONG8SA 
PLUS300ONG9SA 
 
PLUS300THESA 
PLUS300GTFSA 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

            

*   Alabama, Arkansas, Delaware, District of Columbia, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina,                                                                    
Oklahoma, South Carolina, Tennessee, Texas, Virginia, West Virginia  

** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./South  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC U.S. Mall Report 
Area: United States, South Region (AL, AR, DE, DC, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, 
VA, WV*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 
Series Code 
PLUS300TOTSR 
PLUS300TGTSR 
PLUS300APPSR 
PLUS300APP1SR 
PLUS300APP2SR 
PLUS300APP3SR 
PLUS300APP4SR 
PLUS300APP5SR 
PLUS300APP6SR 
PLUS300APP7SR 
PLUS300APP8SR 
PLUS300APP9SR 
PLUS300APP10SR 
PLUS300APP11SR 
PLUS300FURSR 
PLUS300FUR1SR 
PLUS300FUR2SR 
PLUS300OGTSR 
PLUS300OGT1SR 
PLUS300OGT2SR 
PLUS300OGT3SR 
PLUS300OGT4SR 
PLUS300OGT5SR 
PLUS300OGT6SR 
PLUS300OGT7SR 
PLUS300TNGSR 
PLUS300FODSR 
PLUS300FOD1SR 
PLUS300FOD2SR 
PLUS300FOD3SR 
PLUS300ONGSR 
PLUS300ONG1SR 
PLUS300ONG3SR 
PLUS300ONG4SR 
PLUS300ONG7SR 
PLUS300ONG8SR 
PLUS300ONG9SR 
 
PLUS300THESR 
PLUS300GTFSR
  
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

           

*   Alabama, Arkansas, Delaware, District of Columbia, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina,                                                                    
Oklahoma, South Carolina, Tennessee, Texas, Virginia, West Virginia  

** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./West 

Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, West Region (AK, AZ, CA, CO, HI, ID, MT, NV, NM, OR, UT, WA, WY*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 

 
Series Code 
  SIUS400TOT   
  SIUS400TGT                           
  SIUS400APP                           
  SIUS400APP1                           
  SIUS400APP2                           
  SIUS400APP3                           
  SIUS400APP4                          
  SIUS400APP5                           
  SIUS400APP6                           
  SIUS400APP7                           
  SIUS400APP8                           
  SIUS400APP9                           
  SIUS400APP10  
  SIUS400APP11  
  SIUS400FUR         
  SIUS400FUR1         
  SIUS400FUR2         
  SIUS400OGT         
  SIUS400OGT1  
  SIUS400OGT2  
  SIUS400OGT3  
  SIUS400OGT4  
  SIUS400OGT5  
  SIUS400OGT6  
  SIUS400OGT7  
  SIUS400TNG          
  SIUS400FOD         
  SIUS400FOD1  
  SIUS400FOD2  
  SIUS400FOD3  
  SIUS400ONG            
  SIUS400ONG1  
  SIUS400ONG3  
  SIUS400ONG4  
  SIUS400ONG7    
  SIUS400ONG8   
  SIUS400ONG9
                      
  SIUS400THE          
  SIUS400GTF 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1

 
*   Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington, Wyoming  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./West  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, West Region (AK, AZ, CA, CO, HI, ID, MT, NV, NM, OR, UT, WA, WY*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 
 

 

 
Series Code 
  PLUS400TOT   
  PLUS400TGT                           
  PLUS400APP                           
  PLUS400APP1                      
  PLUS400APP2                        
  PLUS400APP3                        
  PLUS400APP4                         
  PLUS400APP5                      
  PLUS400APP6                          
  PLUS400APP7                          
  PLUS400APP8                          
  PLUS400APP9                          
  PLUS400APP10  
  PLUS400APP11  
  PLUS400FUR         
  PLUS400FUR1  
  PLUS400FUR2  
  PLUS400OGT         
  PLUS400OGT1  
  PLUS400OGT2  
  PLUS400OGT3  
  PLUS400OGT4  
  PLUS400OGT5  
  PLUS400OGT6  
  PLUS400OGT7  
  PLUS400TNG         
  PLUS400FOD         
  PLUS400FOD1  
  PLUS400FOD2  
  PLUS400FOD3  
  PLUS400ONG          
  PLUS400ONG1  
  PLUS400ONG3  
  PLUS400ONG4  
  PLUS400ONG7    
  PLUS400ONG8   
  PLUS400ONG 9                  
   
  PLUS400THE          
  PLUS400GTF 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 

  * Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington, Wyoming  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 



 

26 

U.S./West  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted 
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, West Region (AK, AZ, CA, CO, HI, ID, MT, NV, NM, OR, UT, WA, WY*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 

 
Series Code 
SIUS400TOTSA 
SIUS400TGTSA 
SIUS400APPSA 
SIUS400APP1SA                          
SIUS400APP2SA                          
SIUS400APP3SA 
SIUS400APP4SA 
SIUS400APP5SA 
SIUS400APP6SA 
SIUS400APP7SA 
SIUS400APP8SA 
SIUS400APP9SA 
SIUS400APP10SA 
SIUS400APP11SA 
SIUS400FURSA 
SIUS400FUR1SA 
SIUS400FUR2SA 
SIUS400OGTSA 
SIUS400OGT1SA 
SIUS400OGT2SA 
SIUS400OGT3SA 
SIUS400OGT4SA 
SIUS400OGT5SA 
SIUS400OGT6SA 
SIUS400OGT7SA 
SIUS400TNGSA 
SIUS400FODSA 
SIUS400FOD1SA 
SIUS400FOD2SA 
SIUS400FOD3SA 
SIUS400ONGSA 
SIUS400ONG1SA 
SIUS400ONG3SA 
SIUS400ONG4SA 
SIUS400ONG7SA 
SIUS400ONG8SA 
SIUS400ONG9SA 
 
SIUS400THESA 
SIUS400GTFSA 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 

*Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington, Wyoming  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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U.S./West  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC U.S. Mall Report 
Area: United States, West Region (AK, AZ, CA, CO, HI, ID, MT, NV, NM, OR, UT, WA, WY*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 

 
 

 
Series Code 
PLUS400TOTSA 
PLUS400TGTSA 
PLUS400APPSA 
PLUS400APP1SA 
PLUS400APP2SA 
PLUS400APP3SA 
PLUS400APP4SA 
PLUS400APP5SA 
PLUS400APP6SA 
PLUS400APP7SA 
PLUS400APP8SA 
PLUS400APP9SA 
PLUS400APP10SA 
PLUS400APP11SA 
PLUS400FURSA 
PLUS400FUR1SA 
PLUS400FUR2SA 
PLUS400OGTSA 
PLUS400OGT1SA 
PLUS400OGT2SA 
PLUS400OGT3SA 
PLUS400OGT4SA 
PLUS400OGT5SA 
PLUS400OGT6SA 
PLUS400OGT7SA 
PLUS400TNGSA 
PLUS400FODSA 
PLUS400FOD1SA 
PLUS400FOD2SA 
PLUS400FOD3SA 
PLUS400ONGSA 
PLUS400ONG1SA 
PLUS400ONG3SA 
PLUS400ONG4SA 
PLUS400ONG7SA 
PLUS400ONG8SA 
PLUS400ONG9SA 
 
PLUS400THESA 
PLUS400GTFSA 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

 
 

*Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington, Wyoming  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./West  

Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC U.S. Mall Report 
Area: United States, West Region (AK, AZ, CA, CO, HI, ID, MT, NV, NM, OR, UT, WA, WY*)  
Details: This proprietary database contains non-anchor store sales information on nearly 500 centers, 
most of which are regional and superregional malls, as published in the ICSC’s U.S. Mall Report.  
 
Series Description                                                    
   Mall Store Sales 
       GAFO-Type* 
        Apparel and Accessories  
            Women’s Ready to Wear –Total 
            Women’s Accessories and Specialties            
     Men’s Apparel             
  Children’s Apparel                                                 
     Family Apparel                 
     Women’s Shoe Stores                                  
    Men’s Shoe Stores                                      
  Family Shoe Stores           
     Athletic Shoe Stores              

Children’s Shoes Stores               
Apparel and Accessories – Miscellaneous  

         Furnishings       
     Home Furniture & Furnishings   
  Home Entertainment & Electronics                                                
         Other GAFO-Type     
              Stationary/Cards/Gifts/Novelty    
              Books                  
     Sporting Goods/Bicycles        
     Toys/Educational/Hobby           
  Personal Care              
     Jewelry              
             Other GAFO-Type – Miscellaneous                        
       Non-GAFO-Type    
         Food Service                            
   Fast Food            
  Food Court               
              Restaurants                            
         Other Non-GAFO-Type     
              Specialty Food Stores                          
              Drug/Health and Beauty Aids   
              Personal Services     
              Theaters        
  Mall Entertainment                             
  Other Non-GAFO-Type – Miscellaneous       
       Addendum  
         Total less Home Entertainment and Electronics 
         GAFO-Type plus Food 
 
 

 

 
Series Code 
PLUS400TOTSR 
PLUS400TGTSR 
PLUS400APPSR 
PLUS400APP1SR 
PLUS400APP2SR 
PLUS400APP3SR 
PLUS400APP4SR 
PLUS400APP5SR 
PLUS400APP6SR 
PLUS400APP7SR 
PLUS400APP8SR 
PLUS400APP9SR 
PLUS400APP10SR 
PLUS400APP11SR 
PLUS400FURSR 
PLUS400FUR1SR 
PLUS400FUR2SR 
PLUS400OGTSR 
PLUS400OGT1SR 
PLUS400OGT2SR 
PLUS400OGT3SR 
PLUS400OGT4SR 
PLUS400OGT5SR 
PLUS400OGT6SR 
PLUS400OGT7SR 
PLUS400TNGSR 
PLUS400FODSR 
PLUS400FOD1SR 
PLUS400FOD2SR 
PLUS400FOD3SR 
PLUS400ONGSR 
PLUS400ONG1SR 
PLUS400ONG3SR 
PLUS400ONG4SR 
PLUS400ONG7SR 
PLUS400ONG8SR 
PLUS400ONG9SR 
 
PLUS400THESR 
PLUS400GTFSR 
 
 
 

 
Start Date 

1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 
1996.1 
1996.1 
1996.1 
1998.3 
1996.1 
1996.1 

 
1996.1 
1996.1 

*Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington, Wyoming  
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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U.S./National  

A.3 Shopping Center Executive Survey  
 
Frequency: Monthly 
Metric: Diffusion Index 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Executive Opinion Survey 
Area: United States  
Details: This confidential survey of shopping center executives gathers and aggregates information about 
the current condition and future direction of five critical indicators of industry health and shopping center 
valuation: sales, traffic, rents, occupancy and cap rates.  
 
 
 
Series Description                                                    
  SCE Barometer               
     Current Conditions                        
        Sales                                
        Customer Traffic          
        Occupancy Rates 
        Rent Spreads 
        Capitalization Rates          

 Expectations            
       Sales 
       Customer Traffic 
       Occupancy Rates 
       Rent Spreads 
       Capitalization Rates                                                
      
               
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
Series Code 

YIUSSCEBB        
YIUSSCECB 
YIUSSCECB1 
YIUSSCECB2 
YIUSSCECB3 
YIUSSCECB4 
YIUSSCECB5 
YIUSSCEFB 
YIUSSCEFB1 
YIUSSCEFB2 
YIUSSCEFB3 
YIUSSCEFB4 
YIUSSCEFB5  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
Start Date 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
     2003.8 
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U.S./National 
 

A.4 Employment 
 
 
Frequency: Monthly 
Metric: Shopping-Center-Related Employment   
Adjustment: Not Seasonally Adjusted (NSA)  
Source: U.S. Bureau of Labor Statistics 
Area: United States  
 
 
 
Series Description                                                    
Shopping Center-Related Employment   
                        
              
      
 
 
 
 
 
 
 
 
 
 
               
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Series Code 

 ELUSSCRE         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Start Date 
     1992.1 
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        Canada/National 
B.1 Summary Statistics        
 
Frequency: Monthly 
Metric: Shopping-Center-Inclined Sales  
Adjustment: Not Seasonally Adjusted (NSA) and Seasonally Adjusted (SA) 
Source: Statistical Canada 
Area: Canada 
 
Series Description                                     Series Code                Start Date 
        Sales NSA           SLCA000SC            1990.1 
        Sales SA             SLCA000SCSA            1990.1 
  
 
 
 
Frequency: Monthly 
Metric: Shopping Center-Related Employment   
Adjustment: Not Seasonally Adjusted (NSA) and Seasonally Adjusted (SA) 
Source: Statistical Canada 
Area: Canada 
 
Series Description                                           Series Code                   Start Date 
     Employment NSA          ELCA000SC              1990.1 
     Employment SA           ELCA000SCSA                      1990.1 
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Canada/National 
B.2 Mall Sales and Productivity 
 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 

 
Series Code 
SICA000TOT 
SICA000TDST 
SICA000NAD7 
SICA000APP 
SICA000APP1 
SICA000APP2 
SICA000APP3 
SICA000APP4 
SICA000APP5 
SICA000APP6 
SICA000APP7 
SICA000FUR 
SICA000NAD2 
SICA000NAD3 
SICA000OGF 
SICA000NAD1 
SICA000NAD4 
SICA000NAD5 
SICA000NAD8 
SICA000NAD9 
SICA000TND 
SICA000FOD 
SICA000FOD1 
SICA000FOD2 
SICA000FOD3 
SICA000FOD4 
SICA000OND 
SICA000OND1 
SICA000NAD6 
SICA000OND2 
SICA000OND4 
SICA000OND5 
 
SICA000GAFOHB 
 
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise   
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Canada/National 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 
 

 
Series Code 
PLCA000TOT 
PLCA000TDST 
PLCA000NAD7 
PLCA000APP 
PLCA000APP1 
PLCA000APP2 
PLCA000APP3 
PLCA000APP4 
PLCA000APP5 
PLCA000APP6 
PLCA000APP7 
PLCA000FUR 
PLCA000NAD2 
PLCA000NAD3 
PLCA000OGF 
PLCA000NAD1 
PLCA000NAD4 
PLCA000NAD5 
PLCA000NAD8 
PLCA000NAD9 
PLCA000TND 
PLCA000FOD 
PLCA000FOD1 
PLCA000FOD2 
PLCA000FOD3 
PLCA000FOD4 
PLCA000OND 
PLCA000OND1 
PLCA000NAD6 
PLCA000OND2 
PLCA000OND4 
PLCA000OND5 
 
PLCA000GAFOHB 

 
   
           
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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Canada/National 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 
 

 
Series Code 
SICA000TOTSA 
SICA000TDSTSA 
SICA000NAD7SA 
SICA000APPSA 
SICA000APP1SA 
SICA000APP2SA 
SICA000APP3SA 
SICA000APP4SA 
SICA000APP5SA 
SICA000APP6SA 
SICA000APP7SA 
SICA000FURSA 
SICA000NAD2SA 
SICA000NAD3SA 
SICA000OGFSA 
SICA000NAD1SA 
SICA000NAD4SA 
SICA000NAD5SA 
SICA000NAD8SA 
SICA000NAD9SA 
SICA000TNDSA 
SICA000FODSA 
SICA000FOD1SA 
SICA000FOD2SA 
SICA000FOD3SA 
SICA000FOD4SA 
SICA000ONDSA 
SICA000OND1SA 
SICA000NAD6SA 
SICA000OND2SA 
SICA000OND4SA 
SICA000OND5SA 
 
SICA000GAFOHBSA 

 
   
           
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise   
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Canada/National 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA000TOTSA 
PLCA000TDSTSA 
PLCA000NAD7SA 
PLCA000APPSA 
PLCA000APP1SA 
PLCA000APP2SA 
PLCA000APP3SA 
PLCA000APP4SA 
PLCA000APP5SA 
PLCA000APP6SA 
PLCA000APP7SA 
PLCA000FURSA 
PLCA000NAD2SA 
PLCA000NAD3SA 
PLCA000OGFSA 
PLCA000NAD1SA 
PLCA000NAD4SA 
PLCA000NAD5SA 
PLCA000NAD8SA 
PLCA000NAD9SA 
PLCA000TNDSA 
PLCA000FODSA 
PLCA000FOD1SA 
PLCA000FOD2SA 
PLCA000FOD3SA 
PLCA000FOD4SA 
PLCA000ONDSA 
PLCA000OND1SA 
PLCA000NAD6SA 
PLCA000OND2SA 
PLCA000OND4SA 
PLCA000OND5SA 
 
PLCA000GAFOHBSA 
 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise   

  
 



 

36 

Canada/National 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA000TOTSR 
PLCA000TDSTSR 
PLCA000NAD7SR 
PLCA000APPSR 
PLCA000APP1SR 
PLCA000APP2SR 
PLCA000APP3SR 
PLCA000APP4SR 
PLCA000APP5SR 
PLCA000APP6SR 
PLCA000APP7SR 
PLCA000FURSR 
PLCA000NAD2SR 
PLCA000NAD3SR 
PLCA000OGFSR 
PLCA000NAD1SR 
PLCA000NAD4SR 
PLCA000NAD5SR 
PLCA000NAD8SR 
PLCA000NAD9SR 
PLCA000TNDSR 
PLCA000FODSR 
PLCA000FOD1SR 
PLCA000FOD2SR 
PLCA000FOD3SR 
PLCA000FOD4SR 
PLCA000ONDSR 
PLCA000OND1SR 
PLCA000NAD6SR 
PLCA000OND2SR 
PLCA000OND4SR 
PLCA000OND5SR 
 
PLCA000GAFOHBSR 
 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise   
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Canada/Alberta 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada, Alberta  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 
 

 
Series Code 
SICA100TOT 
SICA100TDST 
SICA100NAD7 
SICA100APP 
SICA100APP1 
SICA100APP2 
SICA100APP3 
SICA100APP4 
SICA100APP5 
SICA100APP6 
SICA100APP7 
SICA100FUR 
SICA100NAD2 
SICA100NAD3 
SICA100OGF 
SICA100NAD1 
SICA100NAD4 
SICA100NAD5 
SICA100NAD8 
SICA100NAD9 
SICA100TND 
SICA100FOD 
SICA100FOD1 
SICA100FOD2 
SICA100FOD3 
SICA100FOD4 
SICA100OND 
SICA100OND1 
SICA100NAD6 
SICA100OND2 
SICA100OND4 
SICA100OND5 
 
SICA100GAFOHB 

 
   
           
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 

 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Alberta  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Alberta  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

Series Code 
PLCA100TOT 
PLCA100TDST 
PLCA100NAD7 
PLCA100APP 
PLCA100APP1 
PLCA100APP2 
PLCA100APP3 
PLCA100APP4 
PLCA100APP5 
PLCA100APP6 
PLCA100APP7 
PLCA100FUR 
PLCA100NAD2 
PLCA100NAD3 
PLCA100OGF 
PLCA100NAD1 
PLCA100NAD4 
PLCA100NAD5 
PLCA100NAD8 
PLCA100NAD9 
PLCA100TND 
PLCA100FOD 
PLCA100FOD1 
PLCA100FOD2 
PLCA100FOD3 
PLCA100FOD4 
PLCA100OND 
PLCA100OND1 
PLCA100NAD6 
PLCA100OND2 
PLCA100OND4 
PLCA100OND5 
 
PLCA100GAFOHB 
 

 
 

   
           
 
 
 

Start Date 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise   
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Canada/Alberta 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Alberta  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 
 

 
Series Code 
SICA100TOTSA 
SICA100TDSTSA 
SICA100NAD7SA 
SICA100APPSA 
SICA100APP1SA 
SICA100APP2SA 
SICA100APP3SA 
SICA100APP4SA 
SICA100APP5SA 
SICA100APP6SA 
SICA100APP7SA 
SICA100FURSA 
SICA100NAD2SA 
SICA100NAD3SA 
SICA100OGFSA 
SICA100NAD1SA 
SICA100NAD4SA 
SICA100NAD5SA 
SICA100NAD8SA 
SICA100NAD9SA 
SICA100TNDSA 
SICA100FODSA 
SICA100FOD1SA 
SICA100FOD2SA 
SICA100FOD3SA 
SICA100FOD4SA 
SICA100ONDSA 
SICA100OND1SA 
SICA100NAD6SA 
SICA100OND2SA 
SICA100OND4SA 
SICA100OND5SA 
 
SICA100GAFOHBSA 
 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise   
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Canada/Alberta 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Alberta  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA100TOTSA 
PLCA100TDSTSA 
PLCA100NAD7SA 
PLCA100APPSA 
PLCA100APP1SA 
PLCA100APP2SA 
PLCA100APP3SA 
PLCA100APP4SA 
PLCA100APP5SA 
PLCA100APP6SA 
PLCA100APP7SA 
PLCA100FURSA 
PLCA100NAD2SA 
PLCA100NAD3SA 
PLCA100OGFSA 
PLCA100NAD1SA 
PLCA100NAD4SA 
PLCA100NAD5SA 
PLCA100NAD8SA 
PLCA100NAD9SA 
PLCA100TNDSA 
PLCA100FODSA 
PLCA100FOD1SA 
PLCA100FOD2SA 
PLCA100FOD3SA 
PLCA100FOD4SA 
PLCA100ONDSA 
PLCA100OND1SA 
PLCA100NAD6SA 
PLCA100OND2SA 
PLCA100OND4SA 
PLCA100OND5SA 
 
PLCA100GAFOHBSA 
   
           
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Alberta 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada, Alberta  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 
 

 
Series Code 
PLCA100TOTSR 
PLCA100TDSTSR 
PLCA100NAD7SR 
PLCA100APPSR 
PLCA100APP1SR 
PLCA100APP2SR 
PLCA100APP3SR 
PLCA100APP4SR 
PLCA100APP5SR 
PLCA100APP6SR 
PLCA100APP7SR 
PLCA100FURSR 
PLCA100NAD2SR 
PLCA100NAD3SR 
PLCA100OGFSR 
PLCA100NAD1SR 
PLCA100NAD4SR 
PLCA100NAD5SR 
PLCA100NAD8SR 
PLCA100NAD9SR 
PLCA100TNDSR 
PLCA100FODSR 
PLCA100FOD1SR 
PLCA100FOD2SR 
PLCA100FOD3SR 
PLCA100FOD4SR 
PLCA100ONDSR 
PLCA100OND1SR 
PLCA100NAD6SR 
PLCA100OND2SR 
PLCA100OND4SR 
PLCA100OND5SR 
 
PLCA100GAFOHBSR 
   
           
 
 
 
 
 
 

 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Atlantic 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada, Atlantic Region (NFLD, PEI, NS, NB*)  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA200TOT 
SICA200TDST 
SICA200NAD7 
SICA200APP 
SICA200APP1 
SICA200APP2 
SICA200APP3 
SICA200APP4 
SICA200APP5 
SICA200APP6 
SICA200APP7 
SICA200FUR 
SICA200NAD2 
SICA200NAD3 
SICA200OGF 
SICA200NAD1 
SICA200NAD4 
SICA200NAD5 
SICA200NAD8 
SICA200NAD9 
SICA200TND 
SICA200FOD 
SICA200FOD1 
SICA200FOD2 
SICA200FOD3 
SICA200FOD4 
SICA200OND 
SICA200OND1 
SICA200NAD6 
SICA200OND2 
SICA200OND4 
SICA200OND5 
 
SICA200GAFOHB 
 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

 
* Newfoundland, Prince Edward Island. Nova Scotia, New Brunswick 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Atlantic  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Atlantic Region (NFLD, PEI, NS, NB*)  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
  
Series Description                                                    
   Mall Store Sales               
      GAFO**                        
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA200TOT 
PLCA200TDST 
PLCA200NAD7 
PLCA200APP 
PLCA200APP1 
PLCA200APP2 
PLCA200APP3 
PLCA200APP4 
PLCA200APP5 
PLCA200APP6 
PLCA200APP7 
PLCA200FUR 
PLCA200NAD2 
PLCA200NAD3 
PLCA200OGF 
PLCA200NAD1 
PLCA200NAD4 
PLCA200NAD5 
PLCA200NAD8 
PLCA200NAD9 
PLCA200TND 
PLCA200FOD 
PLCA200FOD1 
PLCA200FOD2 
PLCA200FOD3 
PLCA200FOD4 
PLCA200OND 
PLCA200OND1 
PLCA200NAD6 
PLCA200OND2 
PLCA200OND4 
PLCA200OND5 
 
PLCA200GAFOHB 
   
           
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

 
* Newfoundland, Prince Edward Island. Nova Scotia, New Brunswick 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Atlantic  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Atlantic Region (NFLD, PEI, NS, NB*)  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 
 

 
Series Code 
SICA200TOTSA 
SICA200TDSTSA 
SICA200NAD7SA 
SICA200APPSA 
SICA200APP1SA 
SICA200APP2SA 
SICA200APP3SA 
SICA200APP4SA 
SICA200APP5SA 
SICA200APP6SA 
SICA200APP7SA 
SICA200FURSA 
SICA200NAD2SA 
SICA200NAD3SA 
SICA200OGFSA 
SICA200NAD1SA 
SICA200NAD4SA 
SICA200NAD5SA 
SICA200NAD8SA 
SICA200NAD9SA 
SICA200TNDSA 
SICA200FODSA 
SICA200FOD1SA 
SICA200FOD2SA 
SICA200FOD3SA 
SICA200FOD4SA 
SICA200ONDSA 
SICA200OND1SA 
SICA200NAD6SA 
SICA200OND2SA 
SICA200OND4SA 
SICA200OND5SA 
 
SICA200GAFOHBSA 

 
   
           
 
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 
 
 

 
* Newfoundland, Prince Edward Island. Nova Scotia, New Brunswick 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Atlantic  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Atlantic Region (NFLD, PEI, NS, NB*)  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA200TOTSA 
PLCA200TDSTSA 
PLCA200NAD7SA 
PLCA200APPSA 
PLCA200APP1SA 
PLCA200APP2SA 
PLCA200APP3SA 
PLCA200APP4SA 
PLCA200APP5SA 
PLCA200APP6SA 
PLCA200APP7SA 
PLCA200FURSA 
PLCA200NAD2SA 
PLCA200NAD3SA 
PLCA200OGFSA 
PLCA200NAD1SA 
PLCA200NAD4SA 
PLCA200NAD5SA 
PLCA200NAD8SA 
PLCA200NAD9SA 
PLCA200TNDSA 
PLCA200FODSA 
PLCA200FOD1SA 
PLCA200FOD2SA 
PLCA200FOD3SA 
PLCA200FOD4SA 
PLCA200ONDSA 
PLCA200OND1SA 
PLCA200NAD6SA 
PLCA200OND2SA 
PLCA200OND4SA 
PLCA200OND5SA 
 
PLCA200GAFOHBSA 
   
           
 
 
 
 

 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

 
* Newfoundland, Prince Edward Island. Nova Scotia, New Brunswick 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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Canada/Atlantic  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada, Atlantic Region (NFLD, PEI, NS, NB*)  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA200TOTSR 
PLCA200TDSTSR 
PLCA200NAD7SR 
PLCA200APPSR 
PLCA200APP1SR 
PLCA200APP2SR 
PLCA200APP3SR 
PLCA200APP4SR 
PLCA200APP5SR 
PLCA200APP6SR 
PLCA200APP7SR 
PLCA200FURSR 
PLCA200NAD2SR 
PLCA200NAD3SR 
PLCA200OGFSR 
PLCA200NAD1SR 
PLCA200NAD4SR 
PLCA200NAD5SR 
PLCA200NAD8SR 
PLCA200NAD9SR 
PLCA200TNDSR 
PLCA200FODSR 
PLCA200FOD1SR 
PLCA200FOD2SR 
PLCA200FOD3SR 
PLCA200FOD4SR 
PLCA200ONDSR 
PLCA200OND1SR 
PLCA200NAD6SR 
PLCA200OND2SR 
PLCA200OND4SR 
PLCA200OND5SR 
 
PLCA200GAFOHBSR 

 
   
           
 
 
 
 

 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

 
* Newfoundland, Prince Edward Island. Nova Scotia, New Brunswick 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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   Canada/British Columbia 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada, British Columbia  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA300TOT 
SICA300TDST 
SICA300NAD7 
SICA300APP 
SICA300APP1 
SICA300APP2 
SICA300APP3 
SICA300APP4 
SICA300APP5 
SICA300APP6 
SICA300APP7 
SICA300FUR 
SICA300NAD2 
SICA300NAD3 
SICA300OGF 
SICA300NAD1 
SICA300NAD4 
SICA300NAD5 
SICA300NAD8 
SICA300NAD9 
SICA300TND 
SICA300FOD 
SICA300FOD1 
SICA300FOD2 
SICA300FOD3 
SICA300FOD4 
SICA300OND 
SICA300OND1 
SICA300NAD6 
SICA300OND2 
SICA300OND4 
SICA300OND5 
 
SICA300GAFOHB 

 
   
           
 
 
 
 

 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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   Canada/British Columbia  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, British Columbia 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA300TOT 
PLCA300TDST 
PLCA300NAD7 
PLCA300APP 
PLCA300APP1 
PLCA300APP2 
PLCA300APP3 
PLCA300APP4 
PLCA300APP5 
PLCA300APP6 
PLCA300APP7 
PLCA300FUR 
PLCA300NAD2 
PLCA300NAD3 
PLCA300OGF 
PLCA300NAD1 
PLCA300NAD4 
PLCA300NAD5 
PLCA300NAD8 
PLCA300NAD9 
PLCA300TND 
PLCA300FOD 
PLCA300FOD1 
PLCA300FOD2 
PLCA300FOD3 
PLCA300FOD4 
PLCA300OND 
PLCA300OND1 
PLCA300NAD6 
PLCA300OND2 
PLCA300OND4 
PLCA300OND5 
 
PLCA300GAFOHB 
 

 
   
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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   Canada/British Columbia  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, British Columbia  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA300TOTSA 
SICA300TDSTSA 
SICA300NAD7SA 
SICA300APPSA 
SICA300APP1SA 
SICA300APP2SA 
SICA300APP3SA 
SICA300APP4SA 
SICA300APP5SA 
SICA300APP6SA 
SICA300APP7SA 
SICA300FURSA 
SICA300NAD2SA 
SICA300NAD3SA 
SICA300OGFSA 
SICA300NAD1SA 
SICA300NAD4S 
SICA300NAD5SA 
SICA300NAD8SA 
SICA300NAD9SA 
SICA300TNDSA 
SICA300FODSA 
SICA300FOD1SA 
SICA300FOD2SA 
SICA300FOD3SA 
SICA300FOD4SA 
SICA300ONDSA 
SICA300OND1SA 
SICA300NAD6SA 
SICA300OND2SA 
SICA300OND4SA 
SICA300OND5SA 
 
SICA300GAFOHBSA 

 
   
           
 
 
 
 

 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise     
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   Canada/British Columbia  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, British Columbia  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA300TOTSA 
PLCA300TDSTSA 
PLCA300NAD7SA 
PLCA300APPSA 
PLCA300APP1SA 
PLCA300APP2SA 
PLCA300APP3SA 
PLCA300APP4SA 
PLCA300APP5SA 
PLCA300APP6SA 
PLCA300APP7SA 
PLCA300FURSA 
PLCA300NAD2SA 
PLCA300NAD3SA 
PLCA300OGFSA 
PLCA300NAD1SA 
PLCA300NAD4SA 
PLCA300NAD5SA 
PLCA300NAD8SA 
PLCA300NAD9SA 
PLCA300TNDSA 
PLCA300FODSA 
PLCA300FOD1SA 
PLCA300FOD2SA 
PLCA300FOD3SA 
PLCA300FOD4SA 
PLCA300ONDSA 
PLCA300OND1SA 
PLCA300NAD6SA 
PLCA300OND2SA 
PLCA300OND4SA 
PLCA300OND5SA 
 
PLCA300GAFOHBSA 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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   Canada/British Columbia  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada, British Columbia  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA300TOTSR 
PLCA300TDSTSR 
PLCA300NAD7SR 
PLCA300APPSR 
PLCA300APP1SR 
PLCA300APP2SR 
PLCA300APP3SR 
PLCA300APP4SR 
PLCA300APP5SR 
PLCA300APP6SR 
PLCA300APP7SR 
PLCA300FURSR 
PLCA300NAD2SR 
PLCA300NAD3SR 
PLCA300OGFSR 
PLCA300NAD1SR 
PLCA300NAD4SR 
PLCA300NAD5SR 
PLCA300NAD8SR 
PLCA300NAD9SR 
PLCA300TNDSR 
PLCA300FODSR 
PLCA300FOD1SR 
PLCA300FOD2SR 
PLCA300FOD3SR 
PLCA300FOD4SR 
PLCA300ONDSR 
PLCA300OND1SR 
PLCA300NAD6SR 
PLCA300OND2SR 
PLCA300OND4SR 
PLCA300OND5SR 
 
PLCA300GAFOHBSR 

 
   
 
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise                         
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Canada/Ontario  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada, Ontario  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.
  
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA400TOT 
SICA400TDST 
SICA400NAD7 
SICA400APP 
SICA400APP1 
SICA400APP2 
SICA400APP3 
SICA400APP4 
SICA400APP5 
SICA400APP6 
SICA400APP7 
SICA400FUR 
SICA400NAD2 
SICA400NAD3 
SICA400OGF 
SICA400NAD1 
SICA400NAD4 
SICA400NAD5 
SICA400NAD8 
SICA400NAD9 
SICA400TND 
SICA400FOD 
SICA400FOD1 
SICA400FOD2 
SICA400FOD3 
SICA400FOD4 
SICA400OND 
SICA400OND1 
SICA400NAD6 
SICA400OND2 
SICA400OND4 
SICA400OND5 
 
SICA400GAFOHB 
 
 
   
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
  

 
 



 

53 

Canada/Ontario  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Ontario 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA400TOT 
PLCA400TDST 
PLCA400NAD7 
PLCA400APP 
PLCA400APP1 
PLCA400APP2 
PLCA400APP3 
PLCA400APP4 
PLCA400APP5 
PLCA400APP6 
PLCA400APP7 
PLCA400FUR 
PLCA400NAD2 
PLCA400NAD3 
PLCA400OGF 
PLCA400NAD1 
PLCA400NAD4 
PLCA400NAD5 
PLCA400NAD8 
PLCA400NAD9 
PLCA400TND 
PLCA400FOD 
PLCA400FOD1 
PLCA400FOD2 
PLCA400FOD3 
PLCA400FOD4 
PLCA400OND 
PLCA400OND1 
PLCA400NAD6 
PLCA400OND2 
PLCA400OND4 
PLCA400OND5 
 
PLCA400GAFOHB 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Ontario  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Ontario 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 

 
Series Code 
SICA400TOTSA 
SICA400TDSTSA 
SICA400NAD7SA 
SICA400APPSA 
SICA400APP1SA 
SICA400APP2SA 
SICA400APP3SA 
SICA400APP4SA 
SICA400APP5SA 
SICA400APP6SA 
SICA400APP7SA 
SICA400FURSA 
SICA400NAD2SA 
SICA400NAD3SA 
SICA400OGFSA 
SICA400NAD1SA 
SICA400NAD4S 
SICA400NAD5SA 
SICA400NAD8SA 
SICA400NAD9SA 
SICA400TNDSA 
SICA400FODSA 
SICA400FOD1SA 
SICA400FOD2SA 
SICA400FOD3SA 
SICA400FOD4SA 
SICA400ONDSA 
SICA400OND1SA 
SICA400NAD6SA 
SICA400OND2SA 
SICA400OND4SA 
SICA400OND5SA 
 
SICA400GAFOHBSA 
 

 
   
           
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise        
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Canada/Ontario  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Ontario  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 

 
Series Code 
PLCA400TOTSA 
PLCA400TDSTSA 
PLCA400NAD7SA 
PLCA400APPSA 
PLCA400APP1SA 
PLCA400APP2SA 
PLCA400APP3SA 
PLCA400APP4SA 
PLCA400APP5SA 
PLCA400APP6SA 
PLCA400APP7SA 
PLCA400FURSA 
PLCA400NAD2SA 
PLCA400NAD3SA 
PLCA400OGFSA 
PLCA400NAD1SA 
PLCA400NAD4SA 
PLCA400NAD5SA 
PLCA400NAD8SA 
PLCA400NAD9SA 
PLCA400TNDSA 
PLCA400FODSA 
PLCA400FOD1SA 
PLCA400FOD2SA 
PLCA400FOD3SA 
PLCA400FOD4SA 
PLCA400ONDSA 
PLCA400OND1SA 
PLCA400NAD6SA 
PLCA400OND2SA 
PLCA400OND4SA 
PLCA400OND5SA 
 
PLCA400GAFOHBSA 

 
   
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise        
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Canada/Ontario  

Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada, Ontario 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA400TOTSR 
PLCA400TDSTSR 
PLCA400NAD7SR 
PLCA400APPSR 
PLCA400APP1SR 
PLCA400APP2SR 
PLCA400APP3SR 
PLCA400APP4SR 
PLCA400APP5SR 
PLCA400APP6SR 
PLCA400APP7SR 
PLCA400FURSR 
PLCA400NAD2SR 
PLCA400NAD3SR 
PLCA400OGFSR 
PLCA400NAD1SR 
PLCA400NAD4SR 
PLCA400NAD5SR 
PLCA400NAD8SR 
PLCA400NAD9SR 
PLCA400TNDSR 
PLCA400FODSR 
PLCA400FOD1SR 
PLCA400FOD2SR 
PLCA400FOD3SR 
PLCA400FOD4SR 
PLCA400ONDSR 
PLCA400OND1SR 
PLCA400NAD6SR 
PLCA400OND2SR 
PLCA400OND4SR 
PLCA400OND5SR 
 
PLCA400GAFOHBSR
   
           
 
 
 
 
 

 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 
2001.1 

 
1997.1 

 
 
 
 

*GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise          
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Canada/Prairies 
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada, Prairies Region (MA, SK*) 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA500TOT 
SICA500TDST 
SICA500NAD7 
SICA500APP 
SICA500APP1 
SICA500APP2 
SICA500APP3 
SICA500APP4 
SICA500APP5 
SICA500APP6 
SICA500APP7 
SICA500FUR 
SICA500NAD2 
SICA500NAD3 
SICA500OGF 
SICA500NAD1 
SICA500NAD4 
SICA500NAD5 
SICA500NAD8 
SICA500NAD9 
SICA500TND 
SICA500FOD 
SICA500FOD1 
SICA500FOD2 
SICA500FOD3 
SICA500FOD4 
SICA500OND 
SICA500OND1 
SICA500NAD6 
SICA500OND2 
SICA500OND4 
SICA500OND5 
 
SICA500GAFOHB 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2002.10 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 

N/A 
 

1997.1 
 

 
 
 

 
* Manitoba, Saskatchewan 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Prairies  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Prairies Region (MA, SK*) 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA500TOT 
PLCA500TDST 
PLCA500NAD7 
PLCA500APP 
PLCA500APP1 
PLCA500APP2 
PLCA500APP3 
PLCA500APP4 
PLCA500APP5 
PLCA500APP6 
PLCA500APP7 
PLCA500FUR 
PLCA500NAD2 
PLCA500NAD3 
PLCA500OGF 
PLCA500NAD1 
PLCA500NAD4 
PLCA500NAD5 
PLCA500NAD8 
PLCA500NAD9 
PLCA500TND 
PLCA500FOD 
PLCA500FOD1 
PLCA500FOD2 
PLCA500FOD3 
PLCA500FOD4 
PLCA500OND 
PLCA500OND1 
PLCA500NAD6 
PLCA500OND2 
PLCA500OND4 
PLCA500OND5 
 
PLCA500GAFOHB 

 
   
    
        
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2002.10 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 

N/A 
 

1997.1 
 

 
 
 

 
* Manitoba, Saskatchewan 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Prairies  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Prairies Region (MA, SK*) 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA500TOTSA 
SICA500TDSTSA 
SICA500NAD7SA 
SICA500APPSA 
SICA500APP1SA 
SICA500APP2SA 
SICA500APP3SA 
SICA500APP4SA 
SICA500APP5SA 
SICA500APP6SA 
SICA500APP7SA 
SICA500FURSA 
SICA500NAD2SA 
SICA500NAD3SA 
SICA500OGFSA 
SICA500NAD1SA 
SICA500NAD4S 
SICA500NAD5SA 
SICA500NAD8SA 
SICA500NAD9SA 
SICA500TNDSA 
SICA500FODSA 
SICA500FOD1SA 
SICA500FOD2SA 
SICA500FOD3SA 
SICA500FOD4SA 
SICA500ONDSA 
SICA500OND1SA 
SICA500NAD6SA 
SICA500OND2SA 
SICA500OND4SA 
SICA500OND5SA 
 
SICA500GAFOHBSA 

 
   
 
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2002.10 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 

N/A 
 

1997.1 
 

 
 
 

 
* Manitoba, Saskatchewan 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Prairies  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Prairies Region (MA, SK*) 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA500TOTSA 
PLCA500TDSTSA 
PLCA500NAD7SA 
PLCA500APPSA 
PLCA500APP1SA 
PLCA500APP2SA 
PLCA500APP3SA 
PLCA500APP4SA 
PLCA500APP5SA 
PLCA500APP6SA 
PLCA500APP7SA 
PLCA500FURSA 
PLCA500NAD2SA 
PLCA500NAD3SA 
PLCA500OGFSA 
PLCA500NAD1SA 
PLCA500NAD4SA 
PLCA500NAD5SA 
PLCA500NAD8SA 
PLCA500NAD9SA 
PLCA500TNDSA 
PLCA500FODSA 
PLCA500FOD1SA 
PLCA500FOD2SA 
PLCA500FOD3SA 
PLCA500FOD4SA 
PLCA500ONDSA 
PLCA500OND1SA 
PLCA500NAD6SA 
PLCA500OND2SA 
PLCA500OND4SA 
PLCA500OND5SA 
 
PLCA500GAFOHBSA 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2002.10 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 

N/A 
 

1997.1 
 

 
 
 

 
* Manitoba, Saskatchewan 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise
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Canada/Prairies 
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada, Prairies Region (MA, SK*) 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO**                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA500TOTSR 
PLCA500TDSTSR 
PLCA500NAD7SR 
PLCA500APPSR 
PLCA500APP1SR 
PLCA500APP2SR 
PLCA500APP3SR 
PLCA500APP4SR 
PLCA500APP5SR 
PLCA500APP6SR 
PLCA500APP7SR 
PLCA500FURSR 
PLCA500NAD2SR 
PLCA500NAD3SR 
PLCA500OGFSR 
PLCA500NAD1SR 
PLCA500NAD4SR 
PLCA500NAD5SR 
PLCA500NAD8SR 
PLCA500NAD9SR 
PLCA500TNDSR 
PLCA500FODSR 
PLCA500FOD1SR 
PLCA500FOD2SR 
PLCA500FOD3SR 
PLCA500FOD4SR 
PLCA500ONDSR 
PLCA500OND1SR 
PLCA500NAD6SR 
PLCA500OND2SR 
PLCA500OND4SR 
PLCA500OND5SR 
 
PLCA500GAFOHBSR 

 
   
 
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
2001.1 
2001.1 
2002.10 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 
1997.1 

N/A 
 

1997.1 
 

 
 
 

* Manitoba, Saskatchewan 
** GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise 
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Canada/Quebec  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report  
Area: Canada, Quebec 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.
  
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
SICA600TOT 
SICA600TDST 
SICA600NAD7 
SICA600APP 
SICA600APP1 
SICA600APP2 
SICA600APP3 
SICA600APP4 
SICA600APP5 
SICA600APP6 
SICA600APP7 
SICA600FUR 
SICA600NAD2 
SICA600NAD3 
SICA600OGF 
SICA600NAD1 
SICA600NAD4 
SICA600NAD5 
SICA600NAD8 
SICA600NAD9 
SICA600TND 
SICA600FOD 
SICA600FOD1 
SICA600FOD2 
SICA600FOD3 
SICA600FOD4 
SICA600OND 
SICA600OND1 
SICA600NAD6 
SICA600OND2 
SICA600OND4 
SICA600OND5 
 
SICA600GAFOHB 
 

 
   
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 

N/A 
2001.3 

 
1997.1 

 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise      
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Canada/Quebec  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted 
Adjustment: Not Seasonally Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Quebec 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA600TOT 
PLCA600TDST 
PLCA600NAD7 
PLCA600APP 
PLCA600APP1 
PLCA600APP2 
PLCA600APP3 
PLCA600APP4 
PLCA600APP5 
PLCA600APP6 
PLCA600APP7 
PLCA600FUR 
PLCA600NAD2 
PLCA600NAD3 
PLCA600OGF 
PLCA600NAD1 
PLCA600NAD4 
PLCA600NAD5 
PLCA600NAD8 
PLCA600NAD9 
PLCA600TND 
PLCA600FOD 
PLCA600FOD1 
PLCA600FOD2 
PLCA600FOD3 
PLCA600FOD4 
PLCA600OND 
PLCA600OND1 
PLCA600NAD6 
PLCA600OND2 
PLCA600OND4 
PLCA600OND5 
 
PLCA600GAFOHB 

 
   
           
 
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 

N/A 
2001.3 

 
1997.1 

 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise            
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Canada/Quebec  
Frequency: Monthly 
Metric: Mall Sales Index (2006=100), Chain-Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Quebec 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 

 
Series Code 
SICA600TOTSA 
SICA600TDSTSA 
SICA600NAD7SA 
SICA600APPSA 
SICA600APP1SA 
SICA600APP2SA 
SICA600APP3SA 
SICA600APP4SA 
SICA600APP5SA 
SICA600APP6SA 
SICA600APP7SA 
SICA600FURSA 
SICA600NAD2SA 
SICA600NAD3SA 
SICA600OGFSA 
SICA600NAD1SA 
SICA600NAD4S 
SICA600NAD5SA 
SICA600NAD8SA 
SICA600NAD9SA 
SICA600TNDSA 
SICA600FODSA 
SICA600FOD1SA 
SICA600FOD2SA 
SICA600FOD3SA 
SICA600FOD4SA 
SICA600ONDSA 
SICA600OND1SA 
SICA600NAD6SA 
SICA600OND2SA 
SICA600OND4SA 
SICA600OND5SA 
 
SICA600GAFOHBSA 

 
   
           
 
 
 
 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 

N/A 
2001.3 

 
1997.1 

 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise                         
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Canada/Quebec  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain Weighted  
Adjustment: Adjusted 
Source: ICSC Canadian Mall Report 
Area: Canada, Quebec  
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report. 
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

 
Series Code 
PLCA600TOTSA 
PLCA600TDSTSA 
PLCA600NAD7SA 
PLCA600APPSA 
PLCA600APP1SA 
PLCA600APP2SA 
PLCA600APP3SA 
PLCA600APP4SA 
PLCA600APP5SA 
PLCA600APP6SA 
PLCA600APP7SA 
PLCA600FURSA 
PLCA600NAD2SA 
PLCA600NAD3SA 
PLCA600OGFSA 
PLCA600NAD1SA 
PLCA600NAD4SA 
PLCA600NAD5SA 
PLCA600NAD8SA 
PLCA600NAD9SA 
PLCA600TNDSA 
PLCA600FODSA 
PLCA600FOD1SA 
PLCA600FOD2SA 
PLCA600FOD3SA 
PLCA600FOD4SA 
PLCA600ONDSA 
PLCA600OND1SA 
PLCA600NAD6SA 
PLCA600OND2SA 
PLCA600OND4SA 
PLCA600OND5SA 
 
PLCA600GAFOHBSA 

 
   
           
 
 
 
 

 

 
Start Date 

1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 

N/A 
2001.3 

 
1997.1 

 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise                                     

 
 



 

66 

Canada/Quebec  
Frequency: Monthly 
Metric: Mall Sales Productivity, Chain-Weighted  
Adjustment: Seasonally Adjusted at an Annualized Rate 
Source: ICSC Canadian Mall Report 
Area: Canada, Quebec 
Details: This proprietary database contains non-anchor store sales information on nearly 110 centers, 
most of which are regional and superregional malls, as published in the ICSC’s Canadian Mall Report.  
 
Series Description                                                    
   Mall Store Sales               
      GAFO*                         
          General Merchandise and Variety Stores                                
          Apparel                     
    Women’s Apparel            
    Men’s Apparel                                
   Family Apparel                              
    Children and Infants’ Apparel                          
    Footwear                                             
   Fashion Accessories                                                  
    Specialty Apparel                             
         Furnishings                                                                
    Furniture, Home Furnishings and Décor  
    Electronics                                                               
         Other Merchandise                                                                
             Jewelry                                                    
             Media                                                                          
    Recreation                                                                       
    Office Supplies, Stationery and Gift Stores  
    Other Merchandise, n.e.c.                         
      Non-GAFO                                                                                                
         Food Service                                                             
  Food Court                                                                      
 All Other Limited Food Services                           
    Full Service Restaurants                          
    Specialty Food Stores     
         Other Non-GAFO                                       

Personal Care Services                                       
Health and Beauty                                         
Other Services                                                     
Lottery         
Other Non-GAFO, n.e.c.     

      Addendum           
        GAFO plus Health and Beauty    
 
 
 
 
 
 
 

Series Code 
PLCA600TOTSR 
PLCA600TDSTSR 
PLCA600NAD7SR 
PLCA600APPSR 
PLCA600APP1SR 
PLCA600APP2SR 
PLCA600APP3SR 
PLCA600APP4SR 
PLCA600APP5SR 
PLCA600APP6SR 
PLCA600APP7SR 
PLCA600FURSR 
PLCA600NAD2SR 
PLCA600NAD3SR 
PLCA600OGFSR 
PLCA600NAD1SR 
PLCA600NAD4SR 
PLCA600NAD5SR 
PLCA600NAD8SR 
PLCA600NAD9SR 
PLCA600TNDSR 
PLCA600FODSR 
PLCA600FOD1SR 
PLCA600FOD2SR 
PLCA600FOD3SR 
PLCA600FOD4SR 
PLCA600ONDSR 
PLCA600OND1SR 
PLCA600NAD6SR 
PLCA600OND2SR 
PLCA600OND4SR 
PLCA600OND5SR 
 
PLCA600GAFOHBSR 

 
   
           
 
 
 
 
 

Start Date 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
2001.1 
2001.1 
1997.1 
1997.1 
2001.1 
2001.1 
1997.1 
1997.1 
1997.1 
2001.1 
1997.1 
2001.1 

N/A 
2001.3 

 
1997.1 

 
 
 
 

* GAFO = General Merchandise, Apparel, Furnishings and Other Merchandise                                     
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Europe 
C.1 Number of Shopping Centers        
 
Frequency: Yearly 
Metric: Number 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    
       Austria 

Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 

 
 
 
 

 
Series Code 
ALATTOT    
ALBETOT 
ALBGTOT 
ALCZTOT 
ALDKTOT 
ALEETOT 
ALFITOT 
ALFRTOT 
ALDETOT 
ALGRTOT 
ALHUTOT 
ALIETOT 
ALITTOT 
ALLVTOT 
ALLTTOT 
ALLUTOT 
ALNLTOT 
ALNOTOT 
ALPLTOT 
ALPTTOT 
ALROTOT 
ALSKTOT 
ALSITOT 
ALESTOT 
ALSETOT 
ALCHTOT 
ALUKTOT 
 
ALEU25TOT 
ALEU15TOT 
ALEUATOT 
 
 

 
 
 

 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.   
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).   
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Europe 
Traditional Centers 
 
Frequency: Yearly 
Metric: Number 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 
 

 
 
 
 
 

 
Series Code 
ALATTC 
ALBETC 
ALBGTC 
ALCZTC 
ALDKTC 
ALEETC 
ALFITC 
ALFRTC 
ALDETC 
ALGRTC 
ALHUTC 
ALIETC 
ALITTC 
ALLVTC 
ALLTTC 
ALLUTC 
ALNLTC 
ALNOTC 
ALPLTC 
ALPTTC 
ALROTC 
ALSKTC 
ALSITC 
ALESTC 
ALSETC 
ALCHTC 
ALUKTC 
 
ALEU25TC 
ALEU15TC 
ALEUATC 
 
 

 
 
 
 

 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007 

 
 

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).  
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Europe 
Retail Parks  
 
Frequency: Yearly 
Metric: Number 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 

 
 
 
 
 
 

 
Series Code 
ALATRP 
ALBERP 
ALBGRP 
ALCZRP 
ALDKRP 
ALEERP 
ALFIRP 
ALFRRP 
ALDERP 
ALGRRP 
ALHURP 
ALIERP 
ALITRP 
ALLVRP 
ALLTRP 
ALLURP 
ALNLRP 
ALNORP 
ALPLRP 
ALPTRP 
ALRORP 
ALSKRP 
ALSIRP 
ALESRP 
ALSERP 
ALCHRP 
ALUKRP 
 
ALEU25RP 
ALEU15RP 
ALEUARP 
 

 
 
 
 
 
 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007 

 
 

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).
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Europe 
Factory Outlets  
 
Frequency: Yearly 
Metric: Number 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 
 

 
 
 
 

Series Code 
ALATFO 
ALBEFO 
ALBGFO 
ALCZFO 
ALDKFO 
ALEEFO 
ALFIFO 
ALFRFO 
ALDEFO 
ALGRFO 
ALHUFO 
ALIEFO 
ALITFO 
ALLVFO 
ALLTFO 
ALLUFO 
ALNLFO 
ALNOFO 
ALPLFO 
ALPTFO 
ALROFO 
ALSKFO 
ALSIFO 
ALESFO 
ALSEFO 
ALCHFO 
ALUKFO 
 
ALEU25FO 
ALEU15FO 
ALEUAFO 
 
 
 

 
 

 
 
 

Start Date 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).  
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Europe 
Theme-Oriented Centers 
 
Frequency: Yearly 
Metric: Number 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 

 
 
 
 
 

 
Series Code 
ALATTO 
ALBETO 
ALBGTO 
ALCZTO  
ALDKTO 
ALEETO 
ALFITO 
ALFRTO 
ALDETO 
ALGRTO 
ALHUTO 
ALIETO 
ALITTO 
ALLVTO 
ALLTTO 
ALLUTO 
ALNLTO 
ALNOTO 
ALPLTO 
ALPTTO 
ALROTO 
ALSKTO 
ALSITO 
ALESTO 
ALSETO 
ALCHTO 
ALUKTO 
 
ALEU25TO 
ALEU15TO 
ALEUATO 
 

 
 
 
 
 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004). 
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Europe 
C.2 Gross Leasable Area 
 
Frequency: Yearly 
Metric: Square Meters 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    
     Austria 

Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 
 
 

 
 
 

 
Series Code 
GLATTOT 
GLBETOT 
GLBGTOT 
GLCZTOT 
GLDKTOT 
GLEETOT 
GLFITOT 
GLFRTOT 
GLDETOT 
GLGRTOT 
GLHUTOT 
GLIETOT 
GLITTOT 
GLLVTOT 
GLLTTOT 
GLLUTOT 
GLNLTOT 
GLNOTOT 
GLPLTOT 
GLPTTOT 
GLROTOT 
GLSKTOT 
GLSITOT 
GLESTOT 
GLSETOT 
GLCHTOT 
GLUKTOT 
 
GLEU25TOT 
GLEU15TOT 
GLEUATOT 
 

 
 
 
 
 

 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007

 
*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).   
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Europe 
Traditional Centers 
 
Frequency: Yearly 
Metric: Square Meters 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 
 

 
 
 
 
 

 
Series Code 
GLATTC 
GLBETC 
GLBGTC 
GLCZTC 
GLDKTC 
GLEETC 
GLFITC 
GLFRTC 
GLDETC 
GLGRTC 
GLHUTC 
GLIETC 
GLITTC 
GLLVTC 
GLLTTC 
GLLUTC 
GLNLTC 
GLNOTC 
GLPLTC 
GLPTTC 
GLROTC 
GLSKTC 
GLSITC 
GLESTC 
GLSETC 
GLCHTC 
GLUKTC 
 
GLEU25TC 
GLEU15TC 
GLEUATC 
 
 

 
 
 
 

 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007 

 
 

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).  
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Europe 
Retail Parks  
 
Frequency: Yearly 
Metric: Square Meters 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 

 
 
 
 
 
 

 
Series Code 
GLATRP 
GLBERP 
GLBGRP 
GLCZRP 
GLDKRP 
GLEERP 
GLFIRP 
GLFRRP 
GLDERP 
GLGRRP 
GLHURP 
GLIERP 
GLITRP 
GLLVRP 
GLLTRP 
GLLURP 
GLNLRP 
GLNORP 
GLPLRP 
GLPTRP 
GLRORP 
GLSKRP 
GLSIRP 
GLESRP 
GLSERP 
GLCHRP 
GLUKRP 
 
GLEU25RP 
GLEU15RP 
GLEUARP 
 

 
 
 
 
 
 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007 

 
 

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).
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Europe 
Factory Outlets  
 
Frequency: Yearly 
Metric: Square Meters 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 
 

 
 
 
 

Series Code 
GLATFO 
GLBEFO 
GLBGFO 
GLCZFO 
GLDKFO 
GLEEFO 
GLFIFO 
GLFRFO 
GLDEFO 
GLGRFO 
GLHUFO 
GLIEFO 
GLITFO 
GLLVFO 
GLLTFO 
GLLUFO 
GLNLFO 
GLNOFO 
GLPLFO 
GLPTFO 
GLROFO 
GLSKFO 
GLSIFO 
GLESFO 
GLSEFO 
GLCHFO 
GLUKFO 
 
GLEU25FO 
GLEU15FO 
GLEUAFO 
 
 
 

 
 

 
 
 

Start Date 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).  
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Europe 
Theme-Oriented Centers 
 
Frequency: Yearly 
Metric: Square Meters 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 

 
 
 
 
 

 
Series Code 
GLATTO 
GLBETO 
GLBGTO 
GLCZTO  
GLDKTO 
GLEETO 
GLFITO 
GLFRTO 
GLDETO 
GLGRTO 
GLHUTO 
GLIETO 
GLITTO 
GLLVTO 
GLLTTO 
GLLUTO 
GLNLTO 
GLNOTO 
GLPLTO 
GLPTTO 
GLROTO 
GLSKTO 
GLSITO 
GLESTO 
GLSETO 
GLCHTO 
GLUKTO 
 
GLEU25TO 
GLEU15TO 
GLEUATO 
 

 
 
 
 
 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007 

 
*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004). 
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Europe 
       
C.3 Gross Leasable Area Per Capita 
 
Frequency: Yearly 
Metric: Square Meters 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 
 

 
 
 
 
 

 
Series Code 
GLATCAPM 
GLBECAPM 
GLBGCAPM 
GLCZCAPM 
GLDKCAPM 
GLEECAPM 
GLFICAPM 
GLFRCAPM 
GLDECAPM 
GLGRCAPM 
GLHUCAPM 
GLIECAPM 
GLITCAPM 
GLLVCAPM 
GLLTCAPM 
GLLUCAPM 
GLNLCAPM 
GLNOCAPM 
GLPLCAPM 
GLPTCAPM 
GLROCAPM 
GLSKCAPM 
GLSICAPM 
GLESCAPM 
GLSECAPM 
GLCHCAPM 
GLUKCAPM 
 
GLEU25CAPM 
GLEU15CAPM 
GLEUACAPM 
 
 

 
 
 

 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).  
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Europe 
       
 
Frequency: Yearly 
Metric: Square Feet 
Adjustment: None 
Source: Retalip, Industry Sources, ICSC Research 
Area: National 
 
Series Description                                                    

Austria 
Belgium 
Bulgaria 
Czech Republic 
Denmark 
Estonia 
Finland 
France 
Germany 
Greece                                        
Hungary 
Ireland 
Italy 
Latvia 
Lithuania 
Luxemburg 
Netherlands 
Norway 
Poland 
Portugal 
Romania 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
UK 
 
EU25+2 Countries* 
   EU15+2 Countries** 
   EU-Accession Countries*** 
 

 
 
 
 
 
 
 

 
Series Code 
GLATCAPSF 
GLBECAPSF 
GLBGCAPSF 
GLCZCAPSF 
GLDKCAPSF 
GLEECAPSF 
GLFICAPSF 
GLFRCAPSF 
GLDECAPSF 
GLGRCAPSF 
GLHUCAPSF 
GLIECAPSF 
GLITCAPSF 
GLLVCAPSF 
GLLTCAPSF 
GLLUCAPSF 
GLNLCAPSF 
GLNOCAPSF 
GLPLCAPSF 
GLPTCAPSF 
GLROCAPSF 
GLSKCAPSF 
GLSICAPSF 
GLESCAPSF 
GLSECAPSF 
GLCHCAPSF 
GLUKCAPSF 
 
GLEU25CAPSF 
GLEU15CAPSF 
GLEUACAPSF 
 

 
 
 
 
 
 
 

 
Start Date 

2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 
2007 

 
2007 
2007 
2007 

 

*The EU25+2 is the aggregate of the EU15+2 plus the 10 accession countries. 
**The EU15 (as defined by international organizations, including the OECD) comprise the following 15 countries: Austria, Belgium, Denmark, Finland, 
France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Portugal, Spain, Sweden and United Kingdom.  As used in this study, the EU15+2 
comprise the EU15 countries plus Norway and Switzerland.  
***The 10 European accession countries include most of the recently joined members of the European Union: Bulgaria (2007), the Czech Republic 
(2004), Estonia (2004), Hungary (2004), Latvia (2004), Lithuania (2004), Poland (2004), Romania (2007), Slovakia (2004) and Slovenia (2004).  
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U.S./National 
D.1 U.S. Population 

  
 
 
Frequency: Annually  
Metric: Number of People  
Adjustment: Not Seasonally Adjusted (NSA)  
Source: U.S. Bureau of the Census 
Area: United States   
 
Series Description                                                    
       National 

Alabama 
Alaska 
Arizona 
Arkansas 
California 
Colorado                                        
Connecticut 
Delaware 
District of Columbia              
Florida 
Georgia 
Hawaii 
Idaho 
Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan            
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 
New Hampshire 
New Jersey                             
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
 

 
Series Code 
Pop01000US 
Pop04000US01 
Pop04000US02 
Pop04000US04 
Pop04000US05 
Pop04000US06 
Pop04000US08 
Pop04000US09 
Pop04000US10 
Pop04000US11 
Pop04000US12 
Pop04000US13 
Pop04000US15 
Pop04000US16 
Pop04000US17 
Pop04000US18 
Pop04000US19 
Pop04000US20 
Pop04000US21 
Pop04000US22 
Pop04000US23 
Pop04000US24 
Pop04000US25 
Pop04000US26 
Pop04000US27 
Pop04000US28 
Pop04000US29 
Pop04000US30 
Pop04000US31 
Pop04000US32 
Pop04000US33 
Pop04000US34 
Pop04000US35 
Pop04000US36 
Pop04000US37 
Pop04000US38 
Pop04000US39 
Pop04000US40 
Pop04000US41 
Pop04000US42 
Pop04000US44 
 

 
Start Date 

2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
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U.S./National 
  

Frequency: Annually  
Metric: Number of People  
Adjustment: Not Seasonally Adjusted (NSA)  
Source: U.S. Bureau of the Census 
Area: United States    
 
Series Description                                                    
     South Carolina 
     South Dakota 
     Tennessee 
     Texas 
     Utah 
     Vermont 
     Virginia                                                    
     Washington 
     West Virginia 
     Wisconsin 
     Wyoming 
     Puerto Rico 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Series Code 
Pop04000US45 
Pop01000US46 
Pop01000US47 
Pop01000US48 
Pop01000US49 
Pop01000US50 
Pop01000US51 
Pop01000US53 
Pop01000US54 
Pop01000US55 
Pop01000US56 
Pop01000US72 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Start Date 

2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
2000 
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U.S./National 
E.1 U.S. ICSC Weekly Leading Indicators 

  
 
 
Frequency: Weekly 
Metric: Sales Index, 1997=100 
Adjustment: Not Seasonally Adjusted (NSA) 
Source: ICSC Weekly Leading Indicator of Chain Store Sales 
Area: United States 
 
Series Description                                            Series Code                   Start Date 
Weekly Leading Indicator of Chain Store Sales      SIUSWLI             1990.1.06        
 
 
 

 
 
Frequency: Weekly 
Metric: Sales Index, 1997=100 
Adjustment: Not Seasonally Adjusted (NSA) 
Source: ICSC Weekly Leading Indicator of Chain Store Sales 
Area: United States 
 
Series Description                                            Series Code                   Start Date 
Weekly Leading Indicator of Chain Store Sales Trend      SIUSWLIT             1990.1.06      
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U.S./National 

E.2 U.S. Chain Store Sales 
 

Frequency: Monthly 
Metric: Index, 1977=100 
Adjustment: Seasonally Adjusted (SA) & Not Seasonally Adjusted (NSA)  
Source: ICSC U.S. Chain Store Sales Index 
Area: United States 
 
Series Description           Series Code                    Start Date 
Chain Store Sales SA             SIUSMCHAINSA  1969.11 
Chain Store Sales NSA          SIUSMCHAINNSA  1969.11 
 
 
 
 
 
Frequency: Weekly 
Metric: Index, 1977=100 
Adjustment: Seasonally Adjusted (SA)  
Source: ICSC-Goldman Sachs Weekly Chain Store Sales Index 
Area: United States 
 
Series Description               Series Code                      Start Date 
Chain Store Sales             SIUSWCHAINSA  1989.09.16 
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U.S./National 
E.3 U.S. Unemployment 
 
 
Frequency: Weekly 
Metric: Thousands of Claims 
Adjustment: Seasonally Adjusted (SA) 
Source: U.S. Employment and Training Administration 
Area: United States 
 
Series Description      Series Code                          Start Date 
Unemployment Insurance Claims   USJOBCLAIMS                1988.1.02 
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U.S./National 
E.4 U.S. Confident Indices 
 
 
Frequency: Weekly 
Metric: Net Difference 
Adjustment: Not Seasonally Adjusted (NSA) 
Source: ABC News/Washington Post 
Area: United States 
 
Series Description                         Series Code                        Start Date 
Consumer Comfort Index           USABCTOTAL                    1985.12.08 
 
 

 
 

 
 

 
Frequency: Weekly 
Metric: Net Difference  
Adjustment: Not Seasonally Adjusted (NSA) 
Source: ABC News/Washington Post 
Area: United States 
 
Series Description                                   Series Code                        Start Date 
Consumer Comfort Buying Climate           USABCBUY                1985.12.08 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 85

U.S./National 
E.5 U.S. Income 
 
 
Frequency: Yearly 
Metric: Billions of Dollars 
Adjustment: Not Seasonally Adjusted (NSA) 
Source: Bureau of Economic Analysis 
Area: United States 
 
Series Description                               Series Code                        Start Date 
Disposable Personal Income                          MLUSDISPOSABLE                             1929 
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U.S./National 
E.6 U.S. Retail Store Openings & Closings 
 
 
Frequency: Quarterly 
Metric: Number of Store Openings in Thousands  
Adjustment: Not Seasonally Adjusted (NSA) and Seasonally Adjusted (SA) 
Source: U.S. Bureau of Labor Statistics 
Area: United States 
 
Series Description                                     Series Code                Start Date 
   Store Openings NSA           ALBLSOPEN                       1992.Q3 
   Store Openings SA            ALBLSOPENSA                      1992.Q3 
  
 
 
 
Frequency: Quarterly 
Metric: Number of Store Closings in Thousands  
Adjustment: Not Seasonally Adjusted (NSA) and Seasonally Adjusted (SA) 
Source: U.S. Bureau of Labor Statistics 
Area: United States 
 
Series Description                                           Series Code                   Start Date 
   Store Closings NSA           ALBLSCLOSE              1992.Q3 
   Store Closings SA          ALBLSCLOSESA                     1992.Q3 
 
 
 
 
 
Frequency: Annually 
Metric: Number of Store Openings  
Adjustment: Not Seasonally Adjusted (NSA)  
Source: U.S. Bureau of Labor Statistics, ICSC Research 
Area: United States 
 
Series Description                                           Series Code                   Start Date 
   Store Openings NSA           ALBLSOPENA           1993 
    
 
 
 
 
 
Frequency: Annually 
Metric: Number of Store Closings 
Adjustment: Not Seasonally Adjusted (NSA)  
Source: U.S. Bureau of Labor Statistics, ICSC Research 
Area: United States 
 
Series Description                                           Series Code                   Start Date 
   Store Closings NSA           ALBLSCLOSEA                 1993 
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U.S./National 

 
Frequency: Annually 
Metric: Number of Announced Retail Store Closings 
Adjustment: Not Seasonally Adjusted (NSA)  
Source: ICSC Research 
Area: United States 
 
Series Description                                           Series Code                   Start Date 
Retail Store Closing Announcements      ALANNOUNCE                            2001 
 
 


