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The world’s most expensive retail locations

Market Yearly § per sf 1 0 The regional mall held its own after all,

despite the dire predictions of a decade ago.
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Distribution of U.S. retail spending A cold kick-off to 2007
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El Nifios will bring ample moisture across the southern tier of the U.S., increasing the likelihood of
bigger snowstorms. For retailers selling coats, snow tools and hot beverages, it’s great news, as
B Markets ranked 21-50 consumers will brave the elements for must-have items. The other big winners in a cold and snowy
January are pizza delivery shops and movie rental stores. Overall, January 2007 is expected to be
the third-coldest in 10 years.
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