THE BOTTOM LINE

=== |CSC leading indicator

=== Shopping center sales

Gaining ground
Warehouse clubs/Supercenters

1997 2002
Drugs, health aids, cosmetics 6.4% 8.8%
Soaps, household cleaners 2.2 2.8
Televisions, video equipment 0.3 24
Toys, hobby goods, games 21 2.8
Lawn & garden equipment 1.3 2.2
Discount department stores

1997 2002
Drugs, health aids, cosmetics 13.7% 14.1%
Soaps, household cleaners 43 3.1
Televisions, video equipment 34 3.4
Toys, hobby goods, games 5.7 5.7
Lawn & garden equipment 3.2 2.2

Warehouse clubs and supercenters grabbed a large share
of general merchandise sales between 1997 and 2002.
Here, a look at the five segments wherein warehouse
clubs and supercenters gained the most ground.

Sources: ICSC Research, U.S. Census Bureau
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mmmmm  From other EU countries

Retail REIT capital sources

Preferred stock
14%

Senior debt
64%

Common slosk

2%

Total: $8.9 billion
Nonretail REIT capital sources

Preferred stock
19%

Senior debt
43%

Common s;uEk

Total: $26.7 billion

Figures are rounded. Source: SNL Financial



