
4Q same-store 4Q net income 4Q net income 2003 net income       2003 net income
sales gr o w t h ($ millions)          growth (% yr vs. yr)         ($ millions)          growth (% yr vs. y r )

American Eagle Outfitters - 4 . 7 $ 3 5 . 4 - 9 . 1 % $ 6 0 . 0 - 3 2 . 4 %

Abercrombie & Fitch Co. - 1 1 . 0 $ 9 4 . 3 1 . 6 $ 2 0 5 . 1 5 . 2

B e b e 7 . 1 $ 1 3 . 9 2 8 . 7 $ 1 9 . 3 - 2 7 . 2

Charlotte Russe -7.6 $ 6 . 6 - 1 1 . 8 $ 1 1 . 0 - 5 0 . 9

C o a c h 1 3 . 7 $ 9 5 . 4 5 2 . 9 $ 1 9 9 . 5 7 4 . 9

G a p 2 . 0 $ 3 5 5 . 8 4 3 . 1 $ 1 0 3 0 . 2 1 1 5 . 8

G u e s s 1 1 . 7 $ 1 1 . 8 + $ 1 6 . 4 M * $ 7 . 3 + $ 1 9 . O M *

Limited Brands 8 . 0 $ 3 8 7 . 6 9 . 9 $ 7 1 6 . 8 4 4 . 5

M e n ’s We a r h o u s e 5 . 8 $ 2 0 . 8 4 . 7 $ 5 2 . 3 2 3 . 4

M o t h e r ’s Wo rk - 5 . 0 $ 2 . 1 - 4 3 . 1 $ 1 4 . 0 2 9 . 3

C h i l d r e n ’s Place 9 . 0 $ 1 5 . 2 5 6 3 . 0 $ 2 3 . 0 1 5 7 . 0

TJX Cos. 3 . 0 $ 2 3 8 . 7 5 4 . 7 $ 6 5 8 . 4 1 3 . 8

To o - 6 . 0 $ 1 7 . 7 - 2 9 . 6 $ 2 2 . 6 - 5 2 . 4
Apparel & accessories weighted avg.  3.1 27.7 4 4 . 0

Federated Department Stores 1 . 4 $ 4 6 0 . 0 3 4 . 9 $ 6 9 3 . 0 8 . 6

J.C. Pe n n ey 3 . 2 $ 2 5 3 . 0 4 5 . 4 $ 3 6 4 . 0 2 7 . 7

N o r d s t r o m 8 . 5 $ 1 0 4 . 3 7 3 . 8 $ 2 4 2 . 8 1 6 9 . 2

Ko h l ’s Corp . - 2 . 1 $ 2 4 6 . 8 - 1 1 . 5 $ 5 9 1 . 2 - 8 . 1

M ay Department Stores 0 . 8 $ 4 2 5 . 0 9 . 8 $ 4 3 4 . 0 - 1 9 . 9

S e a rs , Roebuck and Co. - 2 . 1 $ 2 , 7 4 9 . 0 2 2 4 . 2 $ 3 , 3 9 7 . 0 1 4 6 . 9
D e p a rtment store weighted avg. 0 . 6 1 0 2 . 9 6 0 . 1
(excluding Sears ) 1 . 9 2 0 . 0 5 . 7

Big Lots 4 . 7 $ 8 5 . 3 2 8 . 9 $ 8 1 . 2 6 . 0

Dollar Tr e e 1 . 6 $ 7 9 . 8 2 9 . 6 $ 1 7 7 . 6 2 2 . 3

Target Corp . 4 . 9 $ 8 3 2 . 0 2 0 . 9 $ 1 , 8 4 1 . 0 1 1 . 3

Wa l - M a rt Stores 4 . 8 $ 2 , 7 2 2 . 0 8 . 5 $ 9 , 0 5 4 . 0 1 3 . 8

Discounter weighted av g.  3.8 11.9 1 3 . 5

R a d i o S h a c k 0 . 0 $ 1 2 7 . 3 1 6 . 7 $ 2 9 8 . 5 1 3 . 3

Linens ‘n Things 4 . 7 $ 4 6 . 1 1 4 . 5 $ 7 4 . 8 8 . 1

Tu e s d ay Morn i n g 3 . 2 $ 3 4 . 9 1 2 . 7 $ 5 3 . 7 2 1 . 7

Home Depot 7 . 6 $ 9 5 1 . 0 3 8 . 6 $ 4 , 3 0 4 . 0 1 7 . 5

L o we ’s 7 . 3 $ 4 0 7 . 0 2 7 . 6 $ 1 , 8 7 7 . 0 2 7 . 6
Home weighted avg.  6.3 32.1 1 9 . 9

Ti f f a ny 1 0 . 0 $ 1 1 0 . 5 2 3 . 7 $ 2 1 5 . 5 1 3 . 5

Zale Corp . 4 . 3 $ 9 7 . 3 + $ 1 4 3 . 5 M * $ 1 0 0 . 4 + $ 1 4 2 . 0 M *
J ewe l ry weighted avg.  6.0 382.5 1 1 3 . 1

Office Depot - 2 . 0 $ 4 5 . 8 - 2 7 . 2 $ 2 7 6 . 3 - 1 1 . 1

C V S 7 . 4 $ 2 6 3 . 4 3 1 . 6 $ 8 4 7 . 3 1 8 . 2
Overall weighted avg. 4 . 3 4 3 . 2 2 5 . 9
(excluding Sears) 4 . 7 2 1 . 4 1 7 . 9

*Retailer swung from a loss in 2002 to a gain. Not possible to calculate a percentage change. Source: Company reports
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