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STAYING PUT
Facing economic headwinds,

some U.S. chains are opting

to cut back on expensive

relocations and sticking with

their existing stores. This

trend is leaving some

landlords with stable

occupancy rates but fewer

opportunities to bring new

tenants into their most

popular centers. “We had

planned for a lot of retailers to

move out, thinking that there

were other opportunities. But

they didn’t,” said Mary Lou

Fiala, president and COO of

Regency Centers, on a

conference call. “Think about

it: If you are a retailer and you

are producing strong sales,

are you going to go out at this

time and start at a new center

and pay higher rent, pay your

tenant improvement and lose

sales because you have

moved, or you are going to

stay put?”

Kimco goes Down Under
Kimco Realty Corp. is making a play in Australia as turmoil

rocks that country’s retail property market. The U.S.-
based REIT announced plans to invest $182 million
in Australia’s publicly traded Valad Property Group.
Observers say the move gives Kimco a foothold in the
consolidating Australian retail real estate market and
an opportunity to buy and manage properties in
Europe for institutional investors.

Australian real estate stocks have plummeted since Centro
Properties Group was seen to be facing the
prospect of default on some $3.4 billion in debt.
“In our new Valad partnership, we see a terrific
opportunity to accelerate our assets under
management by teaming up with their fund’s
management platforms in both Australia and the
U.K.,” said David Henry, Kimco’s vice chairman and
chief investment officer, on an earnings call. “As we
move towards the commingled-funds model
ourselves, we have much to learn from Valad, which
has successfully introduced many value-added core-
plus funds across the world.”

Through Valad, Kimco hopes to repeat the success of funds it
has launched in Canada and Mexico, says Chairman
and CEO Milton Cooper. “This is what institutional
investors and real estate investors want today,” he
said on the call. “They want higher yields.”

$10.2 million
Manhattan Beach,
Calif.–based EJ-
Manatee LLC
acquired the
80,013-square-
foot Manatee Town
Center, in
Bradenton, Fla.,
from Manatee
Town Center LLC

$12 million
Black Sox LLC, of
Sherman Oaks,
Calif., sold the
81,666-square-
foot Cruse
Crossing, in
Lawrenceville, Ga.,
to Los
Angeles–based CA
Plaza LLC

$12.3 million
20/20 Acquisitions
bought the
175,876-square-
foot Liberty Rock
Shopping Center,
in Milford, Conn.,
from Liberty Rock
Realty

$17.4 million
New Hyde Park,
N.Y.–based Kimco
sold the 110,608-
square-foot
Maplewood
(Minn.) Town
Center to Wayzata,
Minn.–based H.J.
Development

$18.7 million
Paulsen Armp sold
the 80,247-
square-foot
Augusta Ranch
Marketplace, in
Mesa, Ariz., to
TME Augusta
Ranch

$23 million
Milbrook
Properties, of
Manhasset, N.Y.,
purchased the
137,250-square-
foot Flamingo
Marketplace, in
Pembroke Pines,
Fla., from PMAT
Flamingo
Investments

$31.3 million
Los Angeles–based
Westwood Financial
Corp. Real Estate
Investments
acquired the
320,000-square-
foot Pablo Creek
Plaza East,
Jacksonville, Fla.,
from New Hyde
Park, N.Y.–based
Kimco

$51.3 million
Dutch property
firm Redevco
bought 18 Komfort
stores in Poland,
totaling 322,900
square feet from
Enterprise
Investors, a Polish
private equity firm.

$63 million
Farmington Hills,
Mich.–based
Ramco-Gershenson
Properties sold the
273,000-square-
foot Mission Bay
Plaza, in Boca
Raton, Fla., into
its joint venture
with New York
City–based ING
Clarion Partners

$592.5 million
ING Real Estate
joined GIC Real
Estate, the proper-
ty arm of the gov-
ernment of
Singapore, to buy
the 998,000-
square-foot Roma
Est Shopping
Centre, in Italy

DEAL OF THE MONTH
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U.S. cap rates pop a wheelie
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� Retail REITs � All Reits

REITs’ phones are ringing
Large REITs are hoping to use the credit crunch to their advantage by scooping up stakes
in smaller developers’ properties, particularly those with creditworthy anchors such as
JCPenney already signed up. CBL & Associates Properties, for one, is putting off stock
buybacks in anticipation of making some crunch-induced opportunistic purchases, says
John N. Foy, CBL’S vice chairman, CFO and treasurer. “There is a possibility for us to
access properties that are ready to go under construction,” Foy said on a fourth-quarter
earnings call. “The JCPenney store program is very significant, but many of those
stores are being developed by first-time developers, who basically are going to see
that the banks are going to require 20 percent to 25 percent equity, whereas they in the
past have been seeing 10 percent equity,” he said. “We are getting calls already.”

IL
L

U
S

T
R

A
T

IO
N

:
T

H
E

IS
P

O
T


