




■ CONCURRENT SESSIONS
11:00am – 12:00 pm

A. Anchor Tenants:  Reinvention & 
Revitalization – Using Research to Find the Fix
As a result of recent retail mergers and acquisitions,
many shopping center owners find themselves with
duplicate anchors or vacant boxes. For owners, this isn't
necessarily bad news. It provides an opportunity to re-
invent and update the center, respond to current retail
trends and potentially re-interpret the definition of
“anchors.” How do developers, owners and Wall Street
view these opportunities? Are anchor stores still impor-
tant? What analytical process and research are useful in
formulating a strategy for a center? 

MODERATOR: 

CYNTHIA RAY WALKER
Vice President, Area Research
Macy’s, Inc.
Cincinnati, Ohio  

PANELISTS: 

STEVE BOASE   
Manager of Retail Analysis  
The Cadillac Fairview Corporation Limited 
Toronto, Ontario 

WILLIAM T. ROSS 
Vice President, Asset Management   
Forest City Enterprises 
Cleveland, Ohio

CRAIG SCHMIDT   
Vice President, Securities Research & Economics 
Merrill Lynch and Company 
New York, N.Y.  

B. Researching New Markets – Finding Data &
Trusting Sources 
Researching new regions or trade areas can be a 
challenge, even in a domestic setting. Today’s retail
researchers increasingly must make sense of the com-
plexities of emerging markets around the globe. Our
panelists will share their experiences understanding new
markets in Central and Eastern Europe, Asia and else-
where, utilizing case studies to provide insights on
where to start, identifying primary and secondary data
sources to tap and pitfalls to avoid in global retail
research.

MODERATOR:

BILL SPEER     
Principal
Speer Consulting International 
Coronado, Calif.

PANELISTS:

YVONNE COURT 
Partner & Head of Retail Research & Consultancy
Cushman & Wakefield
London, United Kingdom

ANDREW OFFIERSKI   
Associate
Thomas Consultants
Vancouver, British Columbia

■ LUNCHEON SERVED
12:00 – 12:30 pm

■ LUNCHEON KEYNOTE 
12:30 – 1:15 pm

The Wal-Mart Way: Facing Global Challenges 
(via teleconference from The Soderquist Center)
Jack Welch—General Electric’s former CEO—described
Don Soderquist as “Sam Walton’s long-time friend and
confidante.”  Soderquist—who joined Sam Walton’s
team in 1980—was responsible, in part, for Wal-Mart’s
phenomenal growth and success. He will share elements
of the Wal-Mart story and discuss how Wal-Mart is posi-
tioning itself to face today’s global challenges.

DON SODERQUIST 
Retired Wal-Mart Senior Vice Chairman 
and Chief Operating Officer 
Founding Executive
The Soderquist Center for Leadership 
and Ethics 
John Brown University 
Siloam Springs, Ark.

■ GENERAL SESSION
1:30 – 2:30 pm

Going Global: Challenges & Rewards 
Globalization is one of the defining characteristics of
our era. This session will highlight some of the types of
opportunities that globalization makes possible, some 
of the challenges it brings, and some of the demands
for good, reliable and timely information from
researchers in a broad range of areas of study.

MODERATOR:

JOHN T. RIORDAN 
ICSC Past President & Lifetime Trustee
Cotuit, Mass.  

PANELISTS:

PIERRE LALONDE    
Vice President, Portfolio Management
Ivanhoe Cambridge Inc. 
Montréal, Québec 

CHRISTOPHER WICKER    
Chairman
The Retail Consulting Group
Paris, France



TUESDAY, SEPTEMBER 18

■ REGISTRATION
7:30 am – 12:30 pm

■ CONTINENTAL BREAKFAST
7:45 – 8:15 am

■ GENERAL SESSION
8:15 – 9:15 am

Growth and the Consumer
Consumer spending has helped sustain both the U.S.
and Canadian economies amid soft spots, bubbles and
busts. Can the consumer maintain his or her footing in
an ever-changing world with increasing geopolitical
uncertainty, current account imbalances, global eco-
nomic integration, and changing views about energy
and resource utilization? The potency and sustainability
of household spending will be addressed.

DANA PETERSON
Economist
Economic & Market Analysis
Citigroup
New York, N.Y.  

■ CONCURRENT SESSIONS 
9:30 – 10:45 am

A. Applying GIS Tools: Today's Challenges
and Opportunities
This session will present today’s state-of-the-art GIS-
based tools and methodologies that help identify and
evaluate retail locations for specific retailers and/or
product categories. Applications include location strat-
egy development, shopping center leasing, and store
merchandising/repositioning. Internet-based GIS tools
and resources will also be demonstrated. 

MODERATOR:

WILLIAM M. KERNITZ 
Operating Vice President, Area Research 
Macy’s, Inc.
Cincinnati, Ohio

PANELISTS:

SUSAN WILLIAMS
Director, National Research and Marketing 
The Cadillac Fairview Corporation  
Toronto, Ontario 

MARK OSTER
Director of Research 
Oster Research Group
Des Moines, Iowa

B.  Partnering for Growth: Understanding 
the Joint-Venture Wave 
What are the catalysts for and implications of the
growth in joint ventures in the shopping center indus-
try? Experts will discuss joint ventures from multiple
angles, including 1) combining local developers with
national capital and leasing partners, 2) partnering with
property sector specialists for mixed-use developments,
and 3) cross-border ventures as real estate investors
become increasingly global.

MODERATOR:

PAUL MORGAN
Managing Director
Friedman Billings Ramsey 
Arlington, Va. 

PANELISTS:

GREG ANDREWS 
Chief Financial Officer
Equity One, Inc.  
North Miami Beach, FL 

DAVID J. OAKES, CFA
Chief Investment Officer
Developers Diversified Realty
Beachwood, OH

RAYMOND WONG
National Director of Research, Canada
CB Richard Ellis
Toronto, Ontario

■ COFFEE BREAK
10:45 am – 11:00 am

■ GENERAL SESSION
11:00 am – 12:00 pm

RETAILER FIRESIDE CHAT

MODERATOR: 

DEBORAH WEINSWIG  
Managing Director  
Equity Research – Retailing/Broadlines and Retailing 
Citigroup 
New York, N.Y.  

■ CLOSING REMARKS
12:00 – 12:15 pm

■ LUNCHEON AND NETWORKING 
OPPORTUNITY
12:15 pm – 1:00 pm

Conference Adjourns



REGISTRATION FORM

■ HOW TO REGISTER
Fax: +1 732 694 1800 (credit card registrations only)
Online: www.icsc.org (credit card registrations only)
Mail: ICSC

Attn: Registration Department
P.O. Box 26958
New York, NY 10087-6958

■ REGISTRATION FEES (all fees are in US $)*
ADVANCE ON-SITE

Member** $382 $472
Non-Member $488 $578
Student Member Rate*** $ 50 $ 50

■ MALL TOUR (OPTIONAL EVENT)
Sunday, September 16, 2007, 12:30- 4:30pm

The cost of the tour is US $27, which includes transportation
and a guided tour. Pre-registration is required. To register,
check box below and include an additional US $27 to your 
registration fee.
*GST of 6% included in all registration fees, ICSC ID # R122853757.
**To qualify for a member fee, each registrant must be an ICSC 
member or an affiliate member of ICSC.

***Registrants must be ICSC student members to qualify for the 
student rate. To become a student member, you must apply in
advance. For more information call the Information Center 
at +1 646728 3800.

■ DEADLINES
To be listed in the Meeting Attendees List, you must 
register by August 10, 2007. To qualify for the Advance
Registration Fee, your registration must be received by 
12:00 noon EST, August 24, 2007

■ CANCELLATIONS
All cancellations are subject to a $25 cancellation fee. 
No refunds will be given for cancellations received after
September 4, 2007. All requests for refunds must be 
received by ICSC in writing.

■ HOTEL RESERVATIONS
A block of rooms has been reserved at:
(Cut-off date for conference rate: August 10, 2007)

The Westin Harbour Castle 
Toronto, ON M5J 1A6, Canada 
Phone: +1 416 869 1600
Rate: CAN $225 single/double occupancy
(+GST/Tax/Destination Fee)

Be sure to tell the hotel that you are with the ICSC meeting.
Requests received after the cut-off date are subject to space
and rate availability. A deposit equal to one night’s stay is
required to hold each individual’s reservation.The deposit is
refundable if notice is received at least 48 hours prior to
arrival and a cancellation number is obtained.

■ AIRFARE SAVINGS
The ICSC Travel Desk has secured special airline and car 
discounts for attendees. For current prices and availability,
please contact us at +1 888 ICSC TVL (427 2885), ext. 417 
or +1 585 442 8856 from 8:00 am to 5:30 pm EST, Monday
through Friday. Not staying over on a Saturday? No prob-
lem, give us a call.

■ CONTINUING EDUCATION CREDITS
SCSM/SCMD/CLS: 1.5 credits 

■ SPECIAL NEEDS
Anyone desiring an auxiliary aid for this meeting should 
notify Lorraine Mazza at +1 646 728 3645 no later than 
August 10, 2007.

■ To participate in the Monday Sponsored Networking
Reception and Products and Services Exposition and the
Vendor Runway Session, please contact Erin Caffrey at 
+1 646 728 3678 or ecaffrey@icsc.org by June 29, 2007.
Early contracted respondents will be included in future
conference marketing materials.  

Please check one:    Member              Non-Member

Name Title

Company

Address

City State/Province Zip/Postal Code

Telephone Fax

E-mail ICSC Membership #

Please check here if any of the above information has recently changed.

■ METHOD OF PAYMENT
Registration Fee US $                             Mall Tour Fee US $                             TOTAL US $

Check or money order made payable to ICSC enclosed for US $ ___________                                     

MasterCard      Visa      AMEX      Discover US $ ___________

Name (as it appears on credit card) Account Number (include all digits) 

Expiration Date (mo/yr) Signature 2007RC-B

■ Register before August 10, 2007 to be listed in Conference Attendee List and to receive the listed hotel conference rate.
■ Register before August 24, 2007 to qualify for the Advance Registration Rate.

Attendees will receive a complimentary 
copy of the publication: 

Dollars & Cents of Shopping Centers®/
T he SCORE® 2006.



ICSC 2007 

RESEARCH CONFERENCE
PROGRAM PLANNING COMMITTEE

ROBERT J. BOYLE 
ICSC 2007 Research Conference Program Planning Committee Chairman; 

Director, Market Research, Ivanhoe Cambridge

JOAN E. PRIMO
ICSC 2007 Research Conference Program Planning Committee Vice Chair; 

Principal, The Strategic Edge

WALTER BIALAS
Vice President / Director of Market Research, Madison Marquette 

ALAN BILLINGSLEY 
Head of Research, North America, RREEF

JIM BRAND 
President, Brand Consulting LLC

MARCO BIASIOTTO
Director, Retail Research, Oxford Properties Group 

TONY HERNANDEZ 
Director, Centre for the Study of Commercial Activity (CSCA), 

Ryerson University

AARON LEIBTAG 
Manager, Business Analysis & Market Research, Winners Merchants Intl.

BILL SPEER 
Principal, Speer Consulting International

CYNTHIA RAY WALKER 
Vice President, Area Research, Macy’s, Inc.

DEBORAH WEINSWIG 
Managing Director, Equity Research – Retailing Broadlines and Retailing, 

Citigroup

Passport and Visa: Participants must have a valid passport and/or an appropriate travel document to enter
Canada. Some participants may also require a visa. For more information on what is needed to visit Canada,
please see: http://cic.gc.ca/english/visit/index.html.

Please note that the U.S. Department of Homeland Security and U.S. Department of State now require 
citizens of the United States to present a passport or evidence of application to re-enter the United States
when arriving by air or sea from any part of the Western Hemisphere. For more details and updates please
see: http://travel.state.gov/travel/cbpmc/cbpmc_2223.html
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